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PaGouas mporpamma o6cykaeHa 1 YTBEPKICHA HA 3aceTaHuH KadeaIpbl
WHOCTPAHHBIX S3BIKOB IS MPO(ecCHOHABHBIX IeNen

3aenyrommii kadenpoit A.I'. MenbrynoBa



1. Henu n3y4yeHus1 1M CUMILINHBI

Lenbio ocBoeHUS NUCHUIUTHHBI «IHOCTpaHHBIHN S3bIK 1715 IEJIOBOTO OOIICHUS SBIISETCS
dbopMUpOBaHHE U Pa3BUTHE KOMMYHHKATHBHOW KOMIIETEHIIUH, JOCTATOYHOW U HEOOXOIUMOI
JUISL JUTSL TIOCJIEIYFOLIErO COBEPLICHCTBOBAHMSI YMEHUN U HABBIKOB ONEPUPOBAHMS AHTJIMICKUM
SI3BIKOM B TIPO(HECCUOHATILHOM IS TEIIEHOCTH.

2. IlepeyeHb MIIAHUPYEMBIX Pe3yJIbTATOB 00y4YeHHsI 10 AU CHUILINHE (MOAYJII0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU 0CBOeHHs 00pa30BaTeIbHOM MPOrpaMMbl

Komnerenuun ody4daronierocsi, opmupyembie B pe3yJibTaTe 0CBOCHUS

JUCIHIIINHBI
Kon
KOMIIETEHIIUH 11O Komnerenmus
®dI'OC BO

Crioco0eH OCyIIECTBIATH J1€J0BYI0 KOMMYHUKAIIUIO B YCTHOM U MUCbMEHHOU
YK-4 dbopMax Ha rocynapcTBeHHOM si3bike Poccuiickoit @eneparuu u
MHOCTPaHHOM(BIX ) sI3bIKe(ax)

CTpyKTypa KOMIIETCHIHHU

Komnerenuus ®opmupyembie 3YHbl

3. 3HaTh OCHOBBI J1€T0BOM (TIpodhecCHOHATBLHOMN)
'YK-4 CriocoOeH OCyIIeCTBIIATh  [KOMMYHHKAITUU Ha N3y9aeMOM HHOCTPAHHOM SI3BIKE

NIeJI0BYI0 KOMMYHMKAIIHIO B Y. YMeTh OCYILECTBIIATH /€JI0BYI0 KOMMYHHUKALIUIO B YCTHOM
YCTHOM M MMCbMEHHON OopMax | MUCbMEHHOU (hopMax sl pemeHus MpodecCHOHATBHBIX
Ha rOCyJ1apCTBEHHOM SI3bIKE 3aJjay Ha U3y4aeMOM MHOCTPAHHOM SI3bIKe

Poccniickoit ®enepanuu n H. BiageTs HaBbIKaMH J1€JI0BOM KOMMYHHUKAIIMK B YCTHON U
MHOCTPAaHHOM(BIX) SI3bIKE(AX) MUChMEHHON (hOpMax B CHTyaIUsAX MpodeccrnoHalIbHOTO

06HI€HI/I$I Ha M3y4aCMOM MHOCTPAHHOM S3BIKC

3. MecTo AuCHUILIHHBI (MOYJIsI) B CTPYKTYpe 00pa3oBaTeIbHOM NPOrpaMMbl

[Mpunagnexxnocts mauctumuimabl - G®AKYJIBTATUBHBIE OUCHUITJIMHBI: YacTs,
dopmupyeMas ydacTHUKaMH 00pa30BaTeIbHBIX OTHOLICHUH.

JIMCUMITMHBL, WUCIIOJIb3YIOLME 3HAHUSA, YMEHHS, HaBBbIKH, MOJYYEHHbIE MPU U3Y4YEHUU
naHHOi: "MHOCTpaHHbIH A3bIK (TpodeccHoHaNbHBIN)"

4. O0beM QUCHUNIMHBI (MOAYJIS) B 32a4eTHBIX eIMHULAX C YKAa3aHUEM KOJIHYeCTBa
aKaJeMH4YeCKHX YaCOB, BbI/ICJICHHBIX HA KOHTAKTHYIO padoTy 00y4arommXxcs ¢
npenoaasarteseM (Mo BUIAM y4eOHbIX 3aHATHII) M HA CAMOCTOSITEILHYIO PadoTy
00y4yarIuXxcs

OO6m1ast Tpy1I0€MKOCTh TUCIUIUIMHBI cocTaBisieT 12 3a4. en.,432 4acos.

Bun yue6HOM paboTh KonngecTBo yacoB
KonrtakTHas(aymuTopHas) pabora
Jlexuun 0
[TpakTueckue (cem, 1ab.) 3aHATUS 328
CamocrosTenbHas paboTa, BKJIIOYast MOATOTOBKY K 9K3aMEHaM U 104

3a4cTaM

Bcero uacos 432




5. Conep:kanue TMCHUILIHHBI (MOAYJIsI), CTPYKTYPHPOBaHHOE 110 TeMaM (pa3jesaMm) ¢
yYKa3aHHeM OTBEJICHHOI'0 HA HUX KOJMYeCTBA AKAIeMHUYECKUX YaCOB H BUAOB Y4eOHBIX
3aHATHI

5.1. Conep:xanue pa3iesioB TUCUUIIIMHBI

Ne
n/n

Pa3gen u Tema
JUCIUILINHBI

CeMme-
CTp

Jlek-
11970

Cemunap
JlaGopar.
IIpakTHy.

Camo-
CTOAT.
pao.

B unrepa-
KTHBHOMH

¢opme

DopMbI TEKYLLET0
KOHTPOJIsA
YCIeBAEMOCTH

[Tokynarenu u
nponaBibl/ Buyers and
Sellers

11

14

1.1 Case 1. 1.1
muasnor 1 Reaching
Agreement (cTp.22).

1.1 monoJ1OT 11O

teme How to be
good at selling.. 1.1
Momnomnor no teme
Shopping. 1.1 tect
1

OTJIMUHBIE UIEU IS
ousHeca/ Great business
ideas

11

14

1.1 Case 2. 1.1
MOHOJIOT 10 TEME
"Great business
ideas". 1.1
CEMECTPOBBIN TECT

(tTemsr 1-2). 1.1 TecT
2

OCHOBBI MapKeTHHTa/
Marketing basics

12

36

12

1.2 Case-study 1.
1.2 Mosnosor o
teme Marketing
basics. 1.2
[Ipe3entanus-
JOKJIaJ Ha
KOH(epeHI1H 1o
teme "World
famous companies"
Ha BBIOOD

cTyneHrTa.. 1.2 Tect
1

YMeThb I1aHupoBaTh/
Planning

12

36

12

1.2 Case-study 2.
1.2 Momnouor no
teme Planning. 1.2
TecT 2

Kax ynpaBnarb
COTpYyIHUKaMU/
Managing people

12

36

12

1.2 Case-study 3.
1.2 UtoroBbiii TeCT.
1.2 Momnoutor no
teme Managing
people. 1.2 tect 3

BpaHABI 1 pO3HUYHAS
Toprosisi/ Retailing.
Brands.

21

20

2.1 Case-study 1.
2.1 memoBoe MMCHEMO
(OTBET HAYATBHUKY

otnena) (MLI,

Practice file, p. 7..

2.1 pedepupoBanmue




Businesses and
Cultures.Management
Styles.

e Pasien 1 Tema Cente-| Tek- Cemunap| Camo- B HHTepa- DopMbI TEKYLIETO
w/ S — crp | mum JlaGopart.| cTOAIT. | KTUBHOM KOHTPOJIst
IIpakTnu. pao. ¢opme yCneBaeMoCTH
CTaTbu U3
MEePUOINYECKOM
neyatu 1o teme 6
(Retailing. Brands)
Ha BBIOOD
cryaeHTa.. 2.1 tect
1
2.1 Case-study 2.
2.1 pedepupoBanue
CTaThH U3
[IyTemecTBus. IIEPUOIUYECKON
7  [KomanaupoBku/ 21 0 20 6 evyaTu Io TeMe 7
Business Travels (Business Travels)
Ha BBIOOP
cTyneHra.. 2.1 recr
2
2.1 Case-study 3.
2.1 pedepupoBanue
CTaThbu U3
[lepeMeHbI 1 KaK C HUMH MEePUOANYECKON
8 |copaButhcs/ How to 21 0 22 6 neJaru 1o teme 8
Manage Change (Managing change)
Ha BBIOOP
CTyneHTa.. 2.1 Tect
3
CTpyKTypa KOMITaHUU
(opranuzanun)/ 2.1 Case-study 4.
¢ Organization and its 21 0 22 6 2.1 Utorosslii TeCT
structure.
2.2 Case-study 1.
2.2 pedepupoBanue
Peknama mpoayKuuu u CTaTbU U3
10 [kommanuu/ Product and | 22 0 22 6 MEPUOINYECKOM
Corporate advertising. nevyatu 1o teme 10
(Advertising) Ha
BBIOOp CTY/IEHTA.
11 |[lenbru/ Money 22 0 18 8 2.2 tecr 1
2.2 Case-study 2.
2.2 IeJI0OBOE TTMCHMO
(An invitation letter
bu3Hec U KynbTypBl / An informal letter.
pa3HbIX cTpaH. Ctunn MLI Practice File p.
12 MEHE[KMEHTa/ 2 0 20 2 30-31)..2.2

[Ipe3enTanus Teme
Business Cultures /
International
management styles
(ua BBIOOD
CTyJIeHTA).. 2.2 TeCT




e Pasien 1 Tema Cente-| Tek- Cemunap| Camo- B HHTepa- DopMbI TEKYLIETO
JlaGopaT.| CTOAIT. | KTUBHOI KOHTPOJIS
n/n AUCHUILIUHBI CTp | UMHU
IIpakTnu. pao. ¢opme yCneBaeMoCTH
2
2.2 pedepupoBanue
CTaThH U3
[TonGop Kaapos. CKOIl
13 [[lepconan/ Recruitment. | 22 0 24 6 TCpHOJIHcCkon
neyatu mo teme 13
Human resources.
(Human Resources)
Ha BBIOOD CTYZCHTA.
2.2 Case-study 3.
2.2 Case-study 4.
2.2 Urorosas
KOHTPOJIbHAS
DKCIIOPT U UMIIOPT. pabora. 2.2
Me:xTyHapOTHBIT pedepupoBanme
14 pwiHOK/ Export and 22 0 24 8 CTaThU U3
Import. International MEPUOTNTICCKOM
Markets. neyatu no teme 14
(International
Markets) Ha BBIOOD
CTyJEHTa.. 2.2 TecT
3
NTOI'O 328 104

5.2. JlekuMoOHHBIE 3aHATHS, UX COJEePKAHUE

5.3. Cemunapckue, npakTuyecKme, JJadopaTopHbie 3aHATHS, X COAepPKaHue

No paznena u

TEMBI

Copepxanuie U (OpMbI IPOBEACHUS

Past tenses.

[Toxynarenu u npoaasuel/ Buyers and Sellers. Cemunapsi 1-7.. Vocabulary:
Making sales. PIML CB, p. 22-23; PF, p. 12.
Listening: Selling on TV. PIML CB, p. 24.

Reading: Sales skills. PIML CB, p. 25.
Grammar: Modals — must, need to, have to, should. PIML CB, p. 26; PF, p. 13;

Skills: Negotiating — reaching agreement. PIML CB, p. 27. Placing an order,
replying to an order. PIML PF, p. 15.
Case study: A partnership agreement — How can a jet charter company stay ahead
of the competition? PIML CB, p. 28-29.

Case study:

PIML CB, p. 20-21.

Otnmuunsie uaen s Ousneca/ Great business ideas. Cemunaps! 1-7.. Vocabulary:
PIML CB, p.36-37, PF p.16-17
Listening: PIML CB, p. 37-38

Reading: Three great ideas PIML CB, p.38-39
Grammar: Past Simple, Past Continuous PIML CB, p. 40; PF, p.17-18.
Skills: Successful meetings PIML CB, p. 40-41
Writing and editing : Glving information. PIML PF, p. 18-20.

OcnoBsl MapkeTunra/ Marketing basics. Cemunapsi 1-18.. Vocabulary:
Marketing; word partnerships. PIML CB, p. 74-75; PF, p. 32-33.




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

Listening: Marketing pharmaceuticals. PIML CB, p. 76.

Reading: Adidas and the Chinese market. PIML CB, p. 76-77.

Grammar: Questions. PIML CB, p. 78; PF, p. 33-34.

Skills: Telephoning — exchanging information. PIML CB, p. 79. Answering
enquiries. PIML PF, p. 34-35.

Case study: An outdoor-clothing company’s key product range has not achieved
its sales target. PIML CB, p. 80-81.

Ymers tanupoBats/ Planning. Cemunapsr 1-18.. Vocabulary: Making plans.
PIML CB, p. 83; PF, p. 36-37.

Discussion: How and when to plan. PIML CB, p. 82, 84.

Reading: When there’s no plan B. PIML CB, p. 84-85.

Skills: Talking about future plans. PIML CB, p. 86. Meetings — interrupting and
clarifying. PIML CB, p. 87. Linking ideas in writing. PIML PF, p. 38-39.

Case study: A media company plans to launch a new health-and-fitness magazine.
PIML CB, p. 88-89.

Grammar: Modal verbs: can, could, may, might, must, should, ought to, have to.
SC, p. 300-321.

Kak ympaBisate cotpynaukamu/ Managing people. Cemunapsr 1-18.. Vocabulary:
Managing people. PIML CB, p. 97; PF, p. 40.

Discussion: The qualities of a good manager. PIML CB, p. 96, 98.

Reading: Management and motivation. PIML CB, p. 98-99.

Skills: Socializing and entertaining. PIML CB, p. 100-101. Requesting
information. PIML PF, p. 43.

Case study: Tensions within the team are damaging operations at a property
company. PIML CB, p. 102-103.

Grammar: Adjectives, adverbs, comparative and superlative forms. SC, p. 216-
264

bpannbl u posHuuHas Toprosis/ Retailing. Brands. Cemunapst 1-10.. Paz6op u
BakperieHue ocHoBHOM Jiekcuku 1o Teme (Key Vocabulary NIB SB c.25).
OO0cyxaeHne po3HUIHOW TOPTOBIM B Poccuy; aynupoBaHue U BHITOJTHEHHUE
3ananuii (Lead-in NIB SB ¢.25-26).

Pabota c Texctom Richer Pickings: urenue, nepeBo, BHIIOTHEHUE 3aJaHUH K
TeKcTy, nuckyccus (NIB SB ¢.26-27).

[ToBTOpEHME 1 3aKpeTICHHe OCHOBHOM JIEKCUKH YpOKa: paboTa ¢ TOIKOBBIM
CJIOBapeM, COCTaBJICHUE U MEPEBOJ MTPEUI0KEHUH, BBIMOJIHEHUE JIEKCHKO-
rpaMMaTudeckux ynpaxHeHuit, quckyccus (NIB SB ¢.28-30).

[ToaroToBka kK ayJUpOBaHMIO: JIEKCUUECKHE CPECTBA ISl ONHMCAHUS
MECTOPACHOJI0KEHUSI 00BEKTOB. AyIUPOBAHKE U BHINOJIHEHHE 3a/1aHUH,
obcyxnenue (NIB SB ¢.31-32).

[TuceMo: cocTaBiieHUE CIKCKa BOIIPOCOB AJIs uccienoBanus peiaka (Writing 1
INIB SB c. 33)

Speaking: Case 1, MLI, pp.12-13.

['pammatuka. The active voice (GW3, Units1-3).

Jlon. matepuan : Market Leader Intermadiate (MLI), Unit 1.

[TyremectBus. Komannuposku/ Business Travels. Cemunapst 1-10.. Paz6op u
3aKperyieHrne OCHOBHOM Jiekcuku 1o teme. MLI Unit 2, p.14-15

O6cyxaenue, paboTa B mapax; ayIupoBaHHe U BbIOIHEHUE 3a1anuiit MLIL, p. 16
PaboTta ¢ TekctomWhat business travellers want (MLI, pp.16-17): urenue,
[1EPEBOJ], BHIIIOJHEHUE 33JaHUN K TEKCTY, JUCKYCCHSL.

[ToBTOpEHME M 3aKpeTICHHE OCHOBHOM JISKCHKHU YPOKa: paboTa ¢ TOJIKOBBIM




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

CJIOBapeM, COCTABJICHUE M MEPEBOJI MTPEUIOKECHUH, BBIMIOJIHEHUE JICKCHKO-
rpaMMaTUYEeCKUX YIPAKHEHUH, TUCKYCCHSI.

[Tucemo: Writing an e-mail. (MLI PF p.11)

Speaking: Case 2, MLI, pp.20-21

['pammaruka. Noun phrase (GW3 Unit 10)

[lepemens! u kak ¢ HUMH cipaBuThest/ How to Manage Change. Cemunapsr 1-11..
Pa30op u 3akperienne OCHOBHOM Jiekcuku 1o Teme. MLI, Unit 3. pp.22-23
O6cyxaenue, paboTa B mapax; ayIMpOBaHHE U BBHIIIOJHEHUE 3a1aHuil: pp.25.
PaboTa ¢ Tekctom Mercedes, Shining Star (pp.24-25): uTreHue, nepeBo/,
BBITTOJIHEHHUE 3aJaHUN K TEKCTY, JUCKYCCHSL.

[ToBTOpEHME U 3aKpeIJICHHEe OCHOBHOM JIEKCUKHU YpOKa: paboTa ¢ TOJIKOBBIM
CJIOBapeM, COCTABJICHUE M MEPEBOJI MTPEUIOKEHUH, BBIIOJIHEHUE JICKCHKO-
rpaMMaTHYEeCKUX yIpaxHeHuH (pp.26) , IucKyccus

Skills Managing Meetings. pp.26-27. AyaupoBaHue 1 BBIIIOJHEHUE 3aIaHHA.
[Tucemo: Writing the action minutes

Speaking: Case 3.pp.28-29

['pammatuka. Verbals. (GW3, Unit 4)

Ctpykrypa komranuu (opranusanuun)/ Organization and its structure. CeMuHapsl
1-11.. 3HaKOMCTBO CO CTPYKTYpOIl KOMIIAaHUH : ayAUPOBAaHUE U PabOTa CO CXEMOM
(NIB SB c.5). Pabota ¢ Tekcrom The Philips Story: utenue, BrIoTHEHNE 3a1aHUH
K TeKCTy, paboTa HaJ npousHolieHueM, ayaupoanue (NIB SB ¢.6-7).
BrInonHeHue JIEKCUKO-rpaMMaTHYECKUX yIpakHeHui. [loBTopenue u
3aKperieHue OCHOBHOM JIEKCUKU YpOKa: paboTa ¢ TOJIKOBBIM CIIOBAPEM,
COCTaBJICHUE U TIEPEBO/I MPEJI0KEHUN. BBINOIHEHNE JTIEKCUKO-TPaMMaTHYECKUX
ynpaxnenuit (NIB WB) u 6ecena ¢ npenogasarenemM no Bornpocam. Onucanue
rpadukoB: 1ekcuueckue cpeacTsa U koncrpykuuu (NIB

SB c.10)

AynupoBanue u BeinoiaHeHue 3ananuii (NIB SB c.10-11).

Speaking: Case 4 (MLI, pp.42-43)

[Tucemo: Writing an e-mail to a customer (MLI PF pp.18-19)

Jlon. matepuan : Market Leader Intermadiate, Unit 4.

['PamMmatuka: Modals, Modal verbs with perfect infinitives (GW3, Unit 5)

10

Pexnama npoaykiuu u komnanuu/ Product and Corporate advertising. CemuHapbl
1-11.. NIB SB, c.136. N3yuatomee urenue Tekcra Sacrilege (KouryHcTBo) — 0
pexsiame koMnaHuu PosbKCBareH, MpeCTaBICHHON Ha PEKJIaMHbBIX [IUTaX.
NIB SB, c. 137, ynp.1; c. 138, ymp.2.
AHaJIN3 PeKJIAaMHOTO TIPOIYKTa KOMIIAHUNH-KOHKYPEHTOB (pupmbl DoNbKCBAreH
(mo marepuanam CMMN). IlpencraBnenne/ananus Jy4yiiero pekjJaMHOro pojuka
ABTOMOOMJIBHBIX KOHLIEPHOB Ha POCCUHCKOM TEJIEBUICHUU.
Pabota B mapax: O6cyx/1eHne COBpEMEHHBIX MOIX00B K peKiIame.
[TucbMeHHBIN ClIeHapHii peKIaMbl Balllero MPOIYyKTa WK YCIYTH, UCIIONIb3yHTe
Mojiesb onucanus u3 ymp. 2 (Listening), c. 142.
Students’ Book, ctp.134, ynp.1,2. Ctp.135, ynp.4 — pabora B napax —
oOcyxJeHne pekiiaMbl KoMmnanuu Benetton, npuBeaenHoi Ha ctp.135, apyrux
PUMEPOB peKIaMbl KOMIIAHUH, €€ TPOTHBOPEUYUBOCTD, IPUUMHBI yCIIeXa.
[ [pnunHbI 3anpera pexsiaMmbl Benetton B pszie cTpaH.

SB, c.134 — key vocabulary, ctp.142 — Skills Focus, Listening — cocraBienue
TEJIEBU3MOHHOTO peKIaMHoro poiuka. [IpeasapurtensHoe o0CyxieHne
MPECTaBICHHOTO CLIEHApHs B Mapax, 3aTeM MPOCTYIIMBAHUE €TO OIUCAHUS U

CpaBHEHHUE C 00CYKICHHUEM.




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

PaboTa B mapax: cocraBieHue auanora «[louemy HE0OX0AUMO YUUTHIBATH
KYJBTYpPHBIE OCOOCHHOCTH B TIPEACTABICHUHN PEKIAMHBIX OObSIBICHHII».
Jlon. matepuan : Market Leader Intermadiate, Unit 5.

Speaking: MLI, Case 5 pp.50-51

11

Jlenbru/ Money. Cemunapsi 1-9.. Pazbop u 3akperieHne OCHOBHOM JIGKCHKH 110
teme (Key Vocabulary NIB SB ¢.56-57).

PaboTa B mapax: cocTaBJIeHHE CIIMCKA TUITMYHBIX OaHKOBCKUX yciayr. HSBC
Bank: aynuposanue u Bemmonnenue 3ananus (Lead-in NIB SB c. 56).

Pabora c rekctom Picture the Scene: usyuatoriee uteHue, pacrnpeaencHue
3aroJIOBKOB, BRITMIOJTHEHHE 33JaHUH K TEKCTY, Oecena mo Tekcty (NIB SB ¢.58-59).
[ToBTOpEeHME U 3aKpeIJICHHEe OCHOBHOM JIBKCUKH YpOKa: paboTa C TOJIKOBBIM
CJIOBapeM, COCTABJICHUE M MEPEBOJI MTPEUIOKEHUH, BBIIOJIHEHUE JICKCHKO-
rpamMMatudeckux ynpaxHenuit (NIB SB ¢.59-62).

Benenne neperoBopoB: MOArOTOBKA, 3HAKOMCTBO C HEOOXOAMMOM JIEKCHKOH,
TaKTHUKa BEJICHUS TIEPErOBOPOB.

1. 3anomHeHNne AMarHOCTUYECKON aHKEThI, 00CyXaeHue pe3yabTaTtoB (Skills
Focus NIB SB c.63-64)

2. Aynupoanue u BeimonHenue 3ananuii (Listening NIB SB ¢.52)

PosieBas urpa B mapax: neperoBOpbl MEX1y MPEANPUHUMATEIIEM U MEHEDKEPOM
Oanka. (NIB SB c.64, 157, 162)

Jlon. matepuan : Market Leader Intermadiate, Unit 6.

12

busHec u KynbTypsl pa3HbIX cTpaH. Ctuim MeHemkMeHnTa/ Businesses and
Cultures.Management Styles. Cemunapst 1-10.. Pa36op u 3akperienne 0CHOBHOM
nexcuku 1o Teme (Key Vocabulary NIB SB c.44).

3yuenne napopmManuu U 00CyXJIeHHe pa3IuuHbIX cTuiael ynpasinenus (Lead-in
INIB SB c. 44-45).

Pabota ¢ Tekctom Learning to Cope ...: uTeHHe, NepeBo/l BHIIOJHEHHUE 3aJaHui K
TekcTy, 6ecena o Tekery (NIB SB c.46-47).

[ToBTOpEHME 1 3aKperieHne OCHOBHOM JIEKCUKHU YpOKa: paboTa ¢ TOJIKOBBIM
CJIOBapeM, COCTaBJICHHE M MEPEBOJI MTPEUIOKEHUH, BBITIOJIHEHUE JIEKCHKO-
rpammarndeckux ynpaxsenuit (NIB SB c.48-50).

[Tucemo: moaroroBka k Hanucanuto memo (Skills Focus NIB SB ¢.50-51)

Crtunb ynpasieHus B SnoHuu: ayqupoBaHue U KoHcniekTuposanue (Listening
INIB SB c.52)

Hanucanue memo 1o pe3ysabTataM ayAupOBaHUS.

Ponesas urpa (NIB SB c.53).

['pammatuka. Kaysatusnble koHCTpykMu have sth done, get sth done (GW3:
Unit 11). OtHOocuTenbHble TpuaaTounble npeaioxenus. (GW3, Unit 9)

JloKJa/ibl CTYZICHTOB 10 IIPOYUTAHHBIM CTAaThsIM, IPYIIIOBasi AUCKYCCHSL.

Tect 4

MuHu-KoHpepeHIMs B rpymne Ha Temy "CTUIM yrpaBlieHHs B pa3HbIX CTpaHax
MHupa" Kak MOATOTOBUTEIBHBIN Tl 00IIEYHUBEPCUTETCKON KOoH(pepentmu. [lor.
matepuan : Market Leader Intermadiate, Unit 7.

Speaking: MLI, Case 7, pp.72-73.

[TpesenTanmst Ha Temy "Business cultures" mo BeiOopy cTyneHTa.

13

[Ton6op xaapos. [lepconan/ Recruitment. Human resources. Cemunapsr 1-12..
Paz6op u 3akpereHne ocHoBHOM Jiekcuku 1o Teme (Key Vocabulary NIB SB
c.14).

PaboTa ¢ 00BsIBIIEHHEM O BaKaHCUH, 00CYKICHUE MPEUMYIIECTB U HEJOCTATKOB

MpeayiaracMoi paboThl; 00CYXKICHUE PA3TMIHBIX METOIOB HaliMa Ha paboTy




Ne paznena u

Conepxanue 1 POpMBI IIPOBEIECHUS
TEMBI Acp (bop POBCA

(Lead-in NIB SB c. 14-15).

Paborta ¢ Tekctom Fit for Hiring?... : ureHue, nepeBo/1 BHITOTHEHHUE 3aJaHUI K
TekcTy, 6ecena mo Tekcry (NIB SB ¢.16-17).

[ToBTOpEHME 1 3aKpeITICHHEe OCHOBHOM JIEKCUKU YpOKa: padoTa ¢ TOJIKOBBIM
CJIOBapeM, COCTABIIEHUE U MEPEBOJI MPETIOKEHU, BHITOTHEHUE JIEKCUKO-
rpamMMaTudeckux ynpaxsenuit (NIB SB ¢.17-20).

AynupoBanue u BoinoHeHue 3aganuii (NIB SB ¢.20).

[Tucemo: IToAroToBKa K COCTaBICHHUIO PE3IOME M HAIIMCAHUIO TUChbMa-3asBICHUS
Ha paboTy: pa3dop CTPYKTYPHI JOKyMEHTOB, u3y4aroniee urenue (NIB SB c¢.21-
22)

Speaking: pabota B mapax. uTepBsto npu npueme Ha padoty (NIB SB c.24).,
Case 8 (MLI, pp.80-81).

JloKJ1aJpl CTYIEHTOB 10 MPOYUTAHHBIM CTaThsIM, TPYIOBas AucKyccus.Jlom.
matepuan : Market Leader Intermadiate, Unit 8.

DJKCHOPT U UMIOPT. MexayHapokHbIN peiHOK/ Export and Import. International
Markets. Cemunapsl 1-12.. AynupoBanue - IpociaylMBaHie BBOJAHOIO TEKCTA
(key vocabulary). Uctopus ocnoBanus EBponeiickoro Coro3a. MacTpuxTckuii
Jlorosop. NIB, Students’ Book, p.84.

becena B rpymme no teme «Globalization”, aynupoBaHue U 00CYKACHHUE TTIOCOB
Y MUHYCOB IJI00aJTM3aI1H, BBIITOJIHEHHE JIEKCUKO-TPAMMATHYECKUX YIIPaKHEHHUH
Ctpansl EC-ToproBelii 060poT, UMIOPT/3KCHOPT NPOILYKIUH.

Enunas eBporetickas Basora. COBpeMEHHOE COCTOSTHHE TTPOOJIEMbI (MaTepHaIbI
u3 The Financial Times, International Herald Tribune. Oco6ennoctu ctpan —
wienoB EC (momanp, HaceneHue, poxaaemMocTs. .. ). NIB, Students’ Book, p.85.
PaboTa c JIeKCUKO# TekcTa, aHaJIu3 TPaMMaTHYECKUX CTPYKTYp. OOCyxeHune

14 tekcra BARCO — npeumyiiectBa 1 HeJ0CTaTKK pabOTHl HA UHIUHCKOM PhIHKE
NIB, Students’ Book, p.87.

AynupoBaHHe — pOCylIUBaHue TekcTa — npeacrasutens OEC/ — nouemy
ctpansl ToprytoT. NIB, Students’ Book, p.84.

Onucanue rpadukos. Pabora c nekcukoii mo onucanuto rpagpukos . NIB,
Students’ Book, p.92-95.

AyIupoBaHHE: TPOCTyITUBaHHE TeKCTa «CeKpeThl Y CIIeNTHOTO
OJKCIIOPTUPOBaHU». BeinonHenue 3ananuii, oocyxnenue. NIB, Work Book c.47.
[Tucemo: Onrcanne TMHAMHUKY SKCTIOpTa GUHCKOU Oymaru, jeca, 000pynoBaHus
B SImonuto. NIB, Students’ Book, p.94.

Jlon. matepuan : Market Leader Intermadiate, Unit 9.

Speaking: MLI, Case 9, p 89..

6. ®DOoHI OHEHOYHBIX CPEICTB VI MNPOBEeJCHHS TMPOMEKYTOYHOH ATTECTAUMH IO
AUCHHUILIMHE (MOJHBbIH TEKCT NPUBEAEH B IPUJI0KEHUH K padoueil mporpamme)

6.1. Texymuii KOHTPOJIb



KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIICTCHIUH 3.1...3 JesTeTbHOCTH OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KoMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paboueu ®roc BO o ¢dopmupoBanus,
o H 1 H n) KOMIIETCeHIIHH B mpouecce
HpOI‘paMMbI oelloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - onenusanus (no 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
3.3HaTh OCHOBEI
[1EJI0BOI1
(mpodeccroHamBHON)
KOMMYHUKAI[MH Ha
M3y4aeMoOM S3BIKOBOE
MHOCTPAaHHOM SI3bIKE odopmiienne peun
Y. YMeTh OCyIIecTBIATh (3 6.); peenne
IEITOBYIO KOMMYHHUKaTHBHO
KOMMYHHUKAIIHIIO B i 3amaunm (3 6.);
YCTHOW ¥ MMCbMEHHOM CcrocoOHOCTh
L. Hoxynareu (hopMax Iyl pereHHs YEeTKO U
1 [mpomasupl/ Buyers |[YK-4 P P 1.1 Case 1
podeccHoHaNbHBIX MOCJIEJOBATEIILHO
and Sellers
3a/1a4 Ha H3y4aeMOM M3JI0KUTH BBIBOJT
MHOCTPAHHOM SI3bIKE WK penieHue (2
H.Bnaners HaBbIKaMu 6.); cHocoOHOCTD
[1EJI0BOI1 apryMeHTHPOBATh
KOMMYHHUKAITUU B CBOIO TOUKY
[YCTHOH 1 THCEMEHHOH 3penus (2 6.) (10)
(hopMax B CHTyaIusIX
po¢heCCHOHATHLHOTO
0OIICHUS HAa U3y4aeMOM|
MHOCTPaHHOM SI3BIKE
MIPaBHIBHOCTD
TTOCTPOCHHUS
BBICKa3bIBaHUM
(3);
COJIEpXKATENBHOE
Y. YMeTb oCcylecTBIsATh P
eTOBYIO COOTBETCTBHE
Y 3amanuto (2);
KOMMYHHKAITHIO B
. N . JIOTHYHOCTh
yCcTHOM U uchMeHHo# (1.1 mmamor 1 Reaching
2 YK-4 BOIIPOCOB U
(dopmax as pemmeHus  |Agreement (cTp.22)
OTBETOB U
PO eCCHOHATHHBIX .
peaxumii Ha
3a1a9 Ha H3y9aeMOM
peruKH
MHOCTPAHHOM SI3BIKE
napTHepoB (2);
JOCTIDKEHHE
KOMMYHUKATUBHO
¥ 11enu 3agaHus
(3). (10)
S3BIKOBOE
opopMIICHHE peun
H.Biangets HaBBIKaMU (36.);
1eJ10BOI HCIOJIb30BaHUE
KOMMYHUKAIIH B KJIFOUEBBIX
CTHOM U MUCHbMEHHOU 1.1 morosor no Teme JIEKCUYECKUX
3 VK-4 D How to be good at
(hopMax B CHTyaIusIx sellin enauHUIL 1o Teme (3
po¢heCCHOHATHHOTO & 0.); monHOTa
0OIICHUS HA U3y4aeMOM| PACKPBITHS TEMBI
MHOCTPAHHOM SI3BIKE (2 6.); mOTMYHOCTH
MTOCTPOCHUS TEMBI
(26.).(10)
4 VK-4 H.Bnagers HaBeikamu  |1.1 MoHOJIOT 110 TEME SI3BIKOBOE




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH l'logill]::':l‘ael:ll:; -
(l)Ole/IpOBaHI/lH (3YH[,I' 3HAHUH, yMeHH i1, HABBIKOB KpHTepHER
o Ilepeuenn ) U (uau) ombITa OleHNBAHHS
NQ KOMHIETCHIINH qupMI/IpyeMbIX (3-1 .o .3-“, ACATEILHOCTH, KOMIIeTEHIHI HA
w/n (Tema 3 B S— vV.1...V.n XapaKTEPUYIOMWHX STANBL |,y uiEIx STanAX HX
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
AUCHUILTIHHBI) IporpaMMBL ouenusanus (o 100-
(HammenoBanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
nenoBoit Shopping odopmiienne peun
KOMMYHHUKAIIUU B (306.);
YCTHOW U MUCHMECHHOM HCTIOJIb30BaHUC
(hopMax B CUTyaIUsIX KITFOUEBBIX
po¢eCCHOHATHLHOTO JICKCHYECKIX
0OIICHUS HA U3y4acMOM| eauHuIl o teme (3
MHOCTPAaHHOM SI3BIKE 0.); momHOTa
PACKPBITHS TEMBI
(2 6.); TOTMIHOCTD
MTOCTPOCHUS TEMBI
(26.).(10)
3.3HaTh OCHOBBI
JICTIOBOH . 20 mpaBUIIbHBIX
5 VK-4 f{rg;"h‘}’ecc“‘ma”"‘“’”) 1.1 tecr 1 oteetos = 10
YHUKALHIH Ha 6amos. (10)
M3ydacMoM
MHOCTPaHHOM SI3bIKE
3.3HaTh OCHOBBI
[1EJI0BOI1
(mpodeccroHampHOI)
KOMMYHUKAIH Ha
M3ydacMOM SI3BIKOBOE
MHOCTPaHHOM SI3BIKE odopmIeHHE pedn
Y. YMeTh OCyIIeCTBIATh (3 6.); perenne
IEITOBYIO KOMMYHHUKATHBHO
KOMMYHHKAIIUIO B i 3agaun (3 6.);
2. OTIIM4HBIE UAEH YCTHOM U IUCbMEHHOM CHOCOOHOCTh
i OuzHeca/ (hopMax IS perIeHHsI YETKO U
6 . YK-4 1.1 Case 2
Great business npoQheCCHOHATBHBIX MOCJICI0BATEIILHO
ideas 3a/1a4 Ha U3y4aeMOM H3J105KUTH BBIBOJL
WHOCTPAHHOM SI3bIKE WM perieHue (2
H.Bnaners HaBBIKaMU 0.); CITOCOOHOCTH
menoBoit apryMEHTHPOBAThH
KOMMYHUKAIIH B CBOIO TOUKY
YCTHOM U MUCBMEHHOM 3penust (2 6.) (10)
(hopMax B CHTyaIusIx
po(eCCHOHATHLHOTO
0OIIEHNS HAa U3y4aeMoM|
MHOCTPAaHHOM SI3BIKE
SI3BIKOBOE
opopMIICHHE peun
H.Biangets HaBBIKaMu (36.);
1€J10BOi1 HCIOJIb30BaHUE
KOMMYHUKAIIH B KITFOYEBBIX
7 VK-4 yCTHOM U nmucbMeHHo# (1.1 MOHOJIOT 110 TemMe JIEKCUYECKUX
(dopmax B curyanusax  |'Great business ideas" |enuHuI o Teme (3
po¢heCCHOHATHHOTO 0.); monHOTa
OOIICHUS HA U3y4aeMOM| PACKPBITHS TEMBI
MHOCTPAHHOM SI3BIKE (2 6.); TOTMYHOCTH
MTOCTPOCHUS TEMBI
(26.).(10)
8 YK-4 3.3HaTh OCHOBBI 1.1 cemectpoBsliii TecT | 70 mpaBUIBHBIX




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KOMIeTeHI il Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
[1EJI0BOI1 (Temsbl 1-2) oTBeToB = 20
(npodeccoHaIbHON) 6asoB.
KOMMYHUKAIH Ha Kon-Bo
M3ydaeMoM MPaBUIBHBIX
MHOCTPAaHHOM SI3bIKE otBeroB: 20 x 70=
KOJI-BO 0aJlIoB.
(20)
3.3HaTh OCHOBBI
€JI0BOM
?r[ 0o eCcCHOHANBHOM) 30 mpaBHILHEIX
9 YK-4 KOE/[ MYHIKALHH Ha 1.1 Tect 2 otBeToB = 10
Y 6aymos. (10)
M3y9acMOM
MHOCTPAHHOM SI3BIKE
Ntoro 100
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHamBHON)
KOMMYHUKAIMHA Ha
M3y9acMOM SI3BIKOBOC
MHOCTPaHHOM SI3BIKE odopmIeHHE pedn
Y. VYMeTh OCyIIeCTBIATh 2 0.); pemienue
NEOBYIO KOMMYHHKATHBHO
KOMMYHHKAIIHIO B ¥ 3amaun (1 6.);
YCTHOM M MHCBMEHHOM CHOCOOHOCTh
3. Ocrosel (hopMax IS perIeHust YETKO H
10 |mapkeruHra/ YK-4 P P 1.2 Case-study 1
. . npoQheCcCHOHATBHBIX MOCIIEZI0BATEIHLHO
Marketing basics
3a/1a4 Ha U3y4aeMOM U3JI0KHUTh BBIBOJI
MHOCTPaHHOM SI3BIKE i perrerue (1
H.Bnaners HaBBIKaMU 0.); CITOCOOHOCTH
TIeTOBO# apryMEHTHPOBATh
KOMMYHUKAIIH B CBOIO TOUKY
VCTHOW U MIUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIUsIX
npodeccroHaIBHOTO
0OIIEHNS HAa U3y4aeMoM|
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI
I1eJI0BOM SI3BIKOBOE
(podeccuoHaIbHOMN) opopMIICHHE peun
KOMMYHUKAIMH Ha (26.);
M3y4aeMoM HCTIOJIb30BaHUEC
MHOCTPaHHOM SI3bIKE KITFOYEBBIX
11 VK-4 H.Bnaners HaBbikamu (1.2 MoHoJIOT MO TeMe JIEKCUYECKUX
enoBoOM Marketing basics eauHuMII 1o Teme (1
KOMMYHUKAIIH B 6.); moiHOTA
YCTHOM M IUCbMEHHOM PACKpBITUSA TEMBI
(hopMax B CHTyaIusIxX (1 6.); mormgHOCTH
npodeccuoHATLHOTO TIOCTPOCHHSI TEMBI
0OIICHHS HA U3y4aeMOM (16.). (5)
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBEI 1.2 TIpe3enrarus- JIEKCHKO-
12 VK-4 p a

enoBon

TOKJIaa Ha

IpaMMaTrU4CCKas




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂl>l HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo " Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIICTCHIUH 3.1...3 JesTeTbHOCTH OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KOMIeTeHI il Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paooueu o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
(npodeccOHaIBHON)  |KOH(EPEHIMH 110 TeME | MNPaBHIBHOCTh
KOMMYHUKAIUH Ha "World famous TEKCTa
M3ydaeMoM companies" Ha BeIOOp | mpe3eHTarwu (3);
MHOCTPAaHHOM SI3bIKE  (CTYZACHTA. HOJIHOTA
Y.VMeTh 0CyIEeCTBIAT PacKpBITUS TEMBI
TICIIOBYIO (3); noruyHOCTH
KOMMYHHUKAIIHIIO B CTPYKTYPBI
[YCTHO# 1 TICEMEHHOH MIPe3CHTAINN
(hopMax Iyl pereHHs CBSI3HOCTE €€
PO eCCHOHATHHBIX gacreii (3);
3a1a9 Ha H3y9aeMOM HCTIONIb30BaHUC
MHOCTPAaHHOM SI3bIKE JIOTHYECKUX
H.Bnagers HaBbIKaMu CpEICTB CBsA3M,
nenoBon ¢bpa3 m1g Havana u
KOMMYHUKAIHH B 3aBepIICHUA
YCTHOI ¥ IUCBMEHHOH NIPE3EHTALNU U
(hopMax B CUTyaIUsIX CBSI3BIBAHMS €€
po(heCCHOHATHLHOTO gacreii (2);
0OIICHNUS HAa U3y4acMOM| coOmoeHme
MHOCTPAaHHOM SI3BIKE TpeOOBaHUI K
HATIOJTHCHUIO
cnainos (2),
HCTIOJTHEHHE
mpe3eHTanuu (2).
(15)
3.3HaTh OCHOBBI
€J10BOi1
J(:[H 0(eCCHOHATBHOI) 30 mpaBubHbIX
13 VK-4 M. o a |12 1T 1 otBeta = 10
Y Gamnos (10)
N3y4aeMOM
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHaTBHON)
KOMMYHUKAIH Ha
SI3BIKOBOE
n3ydaeMoM
odopmicHHE pedn
MHOCTPAHHOM SI3bIKE
2 6.); pemeHue
V.VMeTh 0CyIIEeCTBIST
CTOBYIO KOMMYHUKATHBHO
Y # 3amaqn (1 6.);
KOMMYHHUKAIIHIO B
. . CrocoOHOCTh
4. Ymethb YCTHOM U MMHCHbMEHHOM YeTKO 1
14 |mmanupoBath/ YK-4 bopmax mms permennst 1.2 Case-study 2
: MIOCJIE/I0BATENLHO
Planning MpoQeCcCHOHANBHBIX

3a/1a4 Ha N3y4aeMOM
MHOCTPaHHOM SI3bIKE
H.Bnanerr HaBBIKaMU
TenoBoOM
KOMMYHUKAIIH B
YCTHOUM ¥ MTUCbMEHHOU
(hopMax B CHTYyaIusIx
npodeccHoHATEHOTO

0OIICHMSI HA U3Y9aeMOM

W3JI0KUTH BBIBOJ
i pemenue (1
0.); CIIOCOOHOCTH
apryMeHTHPOBATh
CBOIO TOUKY
3penust (1 6.) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISl OIIEHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHI>I: o (WJIM) ONbITA purep
Nt KOMIIeTeHIU i 3.1...3 JIeATeJIbHOCTH OMCHHBAHII
e (popmupyembix ( .d...2.n, i KOMIeTeHI il Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ OIMUCaHHUEe IIKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
MHOCTPaHHOM SI3bIKE
3.3HaTh OCHOBBI
IeI0BO# SI3BIKOBOE
(npodeccroHaIbHON) odopmiienne peun
KOMMYHHUKAILMU Ha (20.);
M3ydacMOM HCII0JIb30BaHUE
MHOCTPAaHHOM SI3bIKE KITIOYEBBIX
15 VK4 H.Bnaners HaBeikamu (1.2 MoHoJIOT O TeMe JIEKCUYECKUX
enoBoM Planning eauHHUI o Teme (1
KOMMYHHUKAIIH B 0.); moJTHOTA
[YCTHO# 1 THCEMEHHOH PACKPBITHS TEMBI
(hopMax B CHTyaIusIxX (1 6.); mormIHOCTH
poheCCHOHATHLHOTO MOCTPOCHHUS TEMBI
0OIICHHUS HA H3y4aeMOM (16.). (5)
MHOCTPAaHHOM SI3bIKE
3.3HaTh OCHOBBI
€JI0BOM
J(ln 0 ecCHOHAIBHOM) 30 mpaBHILHEIX
16 VK-4 KOILM o a |12 T€CT2 oTBeToB = 10
Y 6aos (10)
M3y9acMOM
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHamBHON)
KOMMYHUKAIH Ha
M3ydacMOM SI3BIKOBOE
HHOCTPAHHOM SI3BIKE odopmieHHe peun
Y. YMeTh OCyIIeCTBIATh 2 6.); pemieHne
NEOBYIO KOMMYHHKATHBHO
KOMMYHHKAIIHIO B ¥ 3amaun (1 6.);
YCTHOM ¥ MHCBMEHHOM CHOCOOHOCTh
>- Kax ynpasss, (hopMax sl pereHHs YETKO H
17 |cotpymaukamu/ |YK-4 P P 1.2 Case-study 3
. PO eCCHOHATHHBIX MOCJIEI0BATEIBHO
Managing people
3a1a9 Ha H3y9aeMOM H3JI0’KUATH BBIBOJT
MHOCTPaHHOM SI3BIKE i perrenue (1
H.Bnanerr HaBBIKaMU 0.); CIIOCOOHOCTH
IeI0BO# apryMEHTHPOBATh
KOMMYHHUKAIHH B CBOIO TOUKY
YVCTHOW M IMCbMEHHOM 3penust (1 6.) (5)
(hopMax B CHUTyaIusx
po(eCCHOHATHFHOTO
0OIIEHNUS HAa U3y4aeMoM|
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI
€JI0BOM
?r[ 0 eCcCHOHAIBHOM) 90 mpasHIBHEIX
18 VK-4 KOﬁdM HUKALIH Ha 1.2 UToroBBIl TECT OTBETOB =25
Y 6aoB (25)
M3y9acMOM
MHOCTPAaHHOM SI3bIKE
3.3HaTh OCHOBBI SI3BIKOBOE
N 1.2 MoHoutor mo Teme
19 YK-4 nenoBoit . odopmiienne peun
.. [Managing people
(podeccnoHaIbHON) (26.);




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂl>l HeOﬁX(:HHMLle H_J"I OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMITeTeHIA I OLleHUBAHHUS
Ne ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n paGoueii KOMIIETEHIMH V.1...¥.n, dopMuEpoBanus PA3IMYHBIX ITANAX HX
®roc BO . ¢hopmupoBanus,
HpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
AUCHUILTIHHBI) IporpaMMBL ouenusanus (o 100-
(HammenoBanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
KOMMYHUKAI[MH Ha HCIOJIb30BaHUE
M3ydacMOM KITFOUEBBIX
MHOCTPaHHOM SI3bIKE JICKCHYECKIX
H.Brnanets HaBBIKaMU enuuuIl mo teme (1
e0BOIt 6.); moiHOTA
KOMMYHUKAIIH B PACKPBITHS TEMBI
[YCTHO# 1 THCEMEHHOH (1 6.); TOTMIHOCTD
(hopMax B CHTyaIusIxX MTOCTPOCHUS TEMBI
po(heCCHOHATHLHOTO (16.). (5)
0OIICHNUS HAa U3y4aeMOoM|
MHOCTPAaHHOM SI3BIKE
3.3HaTh OCHOBBI
JIenIoBon . 30 npaBUIIBHBIX
20 VK-4 f{rg;";}’e:;:;’ﬂam"“’”) 1.2 Tect 3 otBetoB = 10
YHHKAIIH Ha 6anmos (10)
M3ydaeMoM
MHOCTPaHHOM SI3bIKE
Hroro 100
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHampHON)
KOMMYHHKAIIUN HA
N3yd4aeMoOM SI3BIKOBOE
HHOCTPAHHOM SI3BIKE odopmieHHE peun
Y. YMeTh OCyIIeCTBIATh 2 6.); peuieHne
IeTOBYIO KOMMYHHKATHBHO
KOMMYHHKAIIHIO B ¥ 3amaun (1 6.);
6. Bpauab! u YCTHOM M IUCbMEHHOMN CocoOHOCTh
5] [po3HmIHAA VK4 (hopMax sl pereHHs b1 Case-study 1 YEeTKO U
TOpTOBIIST/ po¢heCCHOHATHHBIX MOCJIEIOBATEIEHO
Retailing. Brands. 3aa9 Ha U3y9aeMOM HM3JI0KUTH BBIBOJT
MHOCTPaHHOM SI3BIKE i perrerue (1
H.BiiazeTb HaBbIKaMu 6.); cHocoOHOCTD
1€J10BOi1 apryMeHTHPOBATh
KOMMYHHUKAIHH B CBOIO TOUKY
YVCTHOW M IMCbMEHHOM 3penust (1 6.) (5)
(hopMax B CHUTyaIusx
Mpo(eCCHOHATHFHOTO
0OIICHUS HA U3y4aeMOM|
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI TIPaBUJIBHOCTh
nenoBoit CTPYKTYPBI
(mpodheccoHATBHON) COOTBETCTBYIOLIET
KOMMYHUKAIH Ha 0 TUIA JICIOBOTO
M3y4aeMOM 2.1 genoBoe MUCbLMO mmuceMma (1),
2 VK4 MHOCTPAHHOM SI3bIK€  [(OTBET HAYAJBHHKY ‘ JIOTHYHOCTh
Y. Ymeth ocymecTBisthjoTaena) (MLI, Practice W3TI0KEHUS,
NEIOBYIO file, p. 7. rpaMMaTrdecKas u
KOMMYHHUKAITHIO B CTHITUCTHYECKAS
YCTHOUM ¥ MTUCbMEHHOU TPaBUIILHOCTh
(hbopmax s pereHust Tekcra (2),
po¢heCCHOHATBHBIX coJiepKaTeNIbHAs




KOHTpOJIbele 3aJaHudA WIH
HHbIC MaTepHaJbl,
Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KOMIeTeHI il Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIMYHBIX ITANAX HX
paGoueii o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
IIpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
3a/1a4 Ha U3y4aecMOM HATIOJTHEHHOCTh —
MHOCTPAaHHOM SI3bIKE B COOTBETCTBHUH C
TpeOOBaHUSIMHU B
3aganud (2). (5)
MPaBUIBHOCTh
CTPYKTYPBI
(mana)
pedepupoBaHus
(1),
[TOCTICTOBATEIEHOC
Tb u3noxeHus (1),
MIPaBUIBHOCTH U
MOJTHOTA
MTOHUMAaHHUS
TEKCTAa,
MOHUMAaHKe
Y.VYMeTh 0CyIEeCTBIAT neranei (2),
EIOBYIO 2.1 pedepupoBanue yMeHue 06001aTh
KOMMYHHUKAIIHIO B CTaThbu U3 HHPOPMALIUIO 1
23 VK4 [YCTHOH 1 TICEMEHHOH [IIEpHOANIECCKOM 1meyaTu ZenaThb
(opmax as pemmeHust o Teme 6 (Retailing. JIOTHYECKHHA
npodeccnoHanbHEIX  (Brands) Ha BEIOOD BEIBO (2),
3a1ad Ha U3y9aeMOM  [CTYZCHTA. CocoOHOCTh
MHOCTPaHHOM SI3BIKE BBICKA3aTh CBOE
MHCHHE 110
3aTPOHYTOMU B
CTaThe TeMe
(mpobneme) (2), a
TaKXKe YMECHHUE
3aMpOCUTh MHCHHE
JPYTHX TI0
o0cyxmaemMoit
mpo0iieMe U BeCTH
apryMeHTHPOBaHH
VIO TUCKYCCHUIO
(2). (10)
3.3HaTh OCHOBBI
€J10BOi1
l(lrl 0(eCCUOHATHLHOMN) 80 mpasbibix
24 VK-4 M. a1 e otBeToB = 10
Y Gamnos (10)
M3ydacMOM
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBEI SI3BIKOBOE
nenoBoit odopmicHHE pedn
(mpodheccoHaTBHON) 2 0.); pemieHue
KOMMYHUKAIH Ha KOMMYHUKATHBHO
7. yremectsus. 13 a};MOM ’ i 3a)¥aqn (16.);
25 [KomanampoBku/ |[YK-4 i 2.1 Case-study 2 e
. MHOCTPaHHOM SI3bIKE CocoOHOCTh
Business Travels
Y. YMeTh oCylecTBIsITh YETKO U
IeTOBYIO MIOCJIEJOBATEIIEHO
KOMMYHHUKAITHIO B W3JTI0KHUTH BBIBOJI
YCTHOM ¥ MMCbMEHHOMU nnm penrenne (1




KOHTpOJIbele 3aJaHudA WIH
HHbIC MaTepHaJbl,
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH “02:::;1?::; -
3HAHUH, yMeHH i1, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMIIeTeH Mt OLEeHHBAHHS
Ne ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/II 6 o KOMIIeTeHII UM Y.l . .Y.n, dopmupoBaHus Pa3JIMYHBIX 3Tanax ux
paboueu ®roc BO . dopmupoBanus,
IIpOI‘paMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
JAMCHMTUIHHBI) IporpaMMBL OLleHHBAHHS (mo 100-
(Hanvienosanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
(dhopMax sl pericHus 0.); CIIOCOOHOCTH
po¢heCCHOHATBHBIX apryMeHTHPOBATh
3a/1a4 Ha U3y4aeMOM CBOIO TOUKY
MHOCTPaHHOM SI3bIKE 3penus (1 6.) (5)
H.Bnanets HaBBIKAMH
1e70BOM
KOMMYHHUKAIUU B
YCTHOW ¥ MMCbMEHHOM
(hopMax B CHTyaIusIX
po(heCCHOHATHLHOTO
0OIICHNS HAa U3y4aeMOoM|
MHOCTPAHHOM SI3BIKE
MPaBUJILHOCTD
CTPYKTYPBI
(mana)
pedepupoBanus
(1),
MoCIe0BaTENbHOC
Tb u3noxeHus (1),
MIPaBWIBHOCTb U
MOJIHOTA
IOHUMAaHMSI
TEKCTa,
MOHUMaHUe
Y.VYMeTh 0CyIECTBIIST neranei (2),
NEOBYIO 2.1 pedepupoBanue yMeHue 00001aTh
KOMMYHHKAITHIO B CTaThH U3 “HGOPMALIUIO U
26 VK-4 YCTHOM ¥ NMCbMEHHOMU nepnonnquKof'l neyaTu nenaThb
(dopmax aust peieHus o Teme 7 (Business JIOTUYECKU I
npodeccroHabHBIX Travels) Ha BEIOOD BBIBOJ (2),
3a/1a4 Ha U3Yy4aeMOM  [CTY/EHTA. CocoOHOCTh
MHOCTPAHHOM SI3BIKE BBICKA3aTh CBOE
MHEHUE 10
3aTPOHYTOM B
cTaThe TeMe
(mpobnieme) (2), a
TaKk)Ke yMEHUE
3aMpOCUTh MHEHUE
JIPYTHX TIO
obcyxmaemMoit
npo0ieMe 1 BECTH
apryMeHTHPOBAaHH
VIO AUCKYCCHUIO
2).(10)
3.3HaTh OCHOBBI
JICHIOBOH . 30 npaBUIBHBIX
27 YK-4 f(r([)ioh(?e;;g)ﬂaﬂ},ﬂon) 2.1 Tect 2 OTBETOB = 5
YHHKALIH fa 6as10B (5)
M3y4acMOM
MHOCTPAHHOM $I3BIKE
28 8. [lepemeHb! VK4 3.3HaTBVOCHOBBI b1 Case-study 3 SI3BIKOBOE
KAaK C HUMH 1EJ10BOI odopmIeHnE peun




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂbl HeOﬁX(:HHMLle H_J"I OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMIIeTeHI Ui OLiEHNBAHUSI
N‘-’ qupMI/IpyeMbIX (3-1 .o .3-“, ACATEILHOCTH, KOMIIeTEHIHI HA
w/n (Tema 3 B S— vV.1...V.n XapaKTEPUYIOMWHX STANBL |,y uiEIx STanAX HX
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
IIpOI‘paMMbI fro H'l o 'H'n) KOMIETERITHH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
AUCHUILTIHHBI) IporpaMMBL ouenusanus (o 100-
(HammenoBanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
cripaBuThCst/ How (mpodeccroHamBHOI) 2 6.); peuieHue
to Manage Change KOMMYHUKAIUH Ha KOMMYHUKaTHBHO
M3y4yaeMoOM i 3amaun (1 6.);
MHOCTPAaHHOM SI3bIKE CHOCOOHOCTH
Y.YMeTh 0CylIecTBIATh YETKO U
IeIOBYIO MOCJIE0BATEILHO
KOMMYHHUKAIUIO B U3JI0KUTh BBIBOJ
YCTHOW ¥ MMCbMEHHOM i perrenue (1
(hopMax Iyl pereHHs 0.); cIoCOOHOCTH
PO eCCHOHATHHBIX apryMeHTHPOBATh
3a/1a4 Ha U3y4aeMOM CBOIO TOUKY
MHOCTPaHHOM SI3bIKE 3penus (1 6.) (5)
H.Bnagers HaBbIKaMu
[1EJI0BOI1
KOMMYHUKAIIH B
YCTHOM ¥ NUCbMEHHOMU
(hopMax B CUTyaIUsIX
po(heCCHOHATHLHOTO
0OIICHNS HAa U3y4aeMOoM|
MHOCTPAHHOM SI3BIKE
NPaBUJIbHOCTh
CTPYKTYpBI
(rumana)
pedepupoBaHus
(1),
MOCJIEIOBATEIBHOC
Tb u3noxeHus (1),
MPaBUIBHOCTE U
MOJTHOTA
MTOHUMAaHHUSA
TEKCTa,
MOHUMaHUe
Y. VYMeTh OCyIIecTBIATh netaiei (2),
IEITOBYIO 2.1 pedepupoBanue yMeHne 0000maTh
KOMMYHUKAIHIIO B CTaTbu U3 nHdopmanuio n
29 VK-4 YCTHOM M IUCBMEHHOM |IE€pUOINYECKON neyaTH JIenaTh
(dopmax ams pemmeHns (oo Teme 8 (Managing JIOTUYECKUI
Mpo¢heCCHOHATBHBIX change) Ha BBIOOD BBIBOJ (2),
3a1a9 Ha U3y9aeMOM  [CTYZACHTA. CrocoOHOCTh
MHOCTPAaHHOM SI3BIKE BBICKA3aTh CBOE
MHEHHE 110

3aTPOHYTOH B
CTaThe TEME
(nmpobnewme) (2), a
TaK)Ke YMEHUE
3aIpOCUTh MHEHHE
JIPYTHX IO
obcyxnaemoit
npo0ieMe 1 BECTH
apryMEHTHPOBaHH
YIO IUCKYCCHIO

). (10)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanne
3Taﬂbl HeOﬁX(:HHMLle Hu.]'lﬁ OLICHKH HokazaTeeii u
MU BaHHS 3HAHUH, YMCHHH, HABBIKOB KDUTEDHER
¢dopmupo 1 Mepedens (3YHLI: o (W) ONBITA OIIl:’,HMBl:lHMﬂ
KOMIIeTeH il
Ne h ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
n/n 6 o KOMIECTCHIMH V.1.. .Y.n, (dopmupoBanus P
paooueu o dopmupoBanus
no ®I'OC BO H.1...H KOMIIeTeHIHii B Tipoiecce i
NPOrpaMMblI A...0.1n .| onmcanme mkan
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
AMCUMILIMHBI) MporpamMMbI u .
(HammenoBanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
3.3HaTh OCHOBBI
ACTIOBOH 80 mpaBUIBHBIX
npodeccruoHanbHOU
30 VK-4 E{oﬁﬂ? HUKALH Ha ) 2.1 TecT 3 otBeToB = 10
s Y 6aios (10)
y4acMoOM
MHOCTPAaHHOM SI3bIKE
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHanpHON)
KOMMYHHUKAIMHA Ha
M3y9acMOM SI3BIKOBOC
MHOCTPAaHHOM SI3BIKE odopmIeHHE pedn
Y. YMeTh OCyIIeCTBIATh 2 6.); peleHne
NEIOBYIO KOMMYHHKATHBHO
9. Crpykrypa KOMMYHUKAIIHIO B ¥ 3agaun (1 0.);
K;)MHaHI/II/I YCTHOH U MCbMEHHOI CHOCOOHOCTH
OpMax JIJIsl peIIeHHs YETKO U
31 |(opranumszamum)/ |[YK-4 (bop AP 2.1 Case-study 4
Oreanization and po¢heCCHOHATBHBIX OCIIEA0BATEIBHO
s gs tructure 3a1aq Ha H3y9aeMOM H3JI0’KUATH BBIBOJT
’ MHOCTPAaHHOM SI3BIKE i perrenue (1
H.Bnaners HaBBIKaMU 0.); CITOCOOHOCTH
TIeTOBO# apryMEHTHPOBAThH
KOMMYHUKAIIH B CBOIO TOUKY
YCTHOW U MIUCBMEHHOM 3penus (1 6.) (5)
(hopMax B CHTyaIUsIX
npodeccroHaBHOTO
0O0IIEHNS HAa H3y4aeMOM
HHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI
AICIIOBOH 100 paBUIBHBIX
npodeccroHamTbHOM o
32 VK-4 fcogn\? HUKALIH Ha ) 2.1 Utorosslii TeCT otBeToB = 20
Y 6aios (20)
M3ydacMOM
MHOCTPaHHOM SI3BIKE
Hroro 100
3.3HaTh OCHOBBI
ICTIOBOH SI3BIKOBOE
(podeccruoHaIbHOMN)
oMM opopMIICHHE peun
YHHUKAIIMH Ha )
2 6.); pemeHue
113y HACMOM KOMMYHHUKATUBHO
10. Pexnama (HOCTPAHTOM A3BIKE i 3a)¥aqn (16.);
T ;),u KIWH U R At CHOCO6HOCTI; ’
K(I))MnZlHI/IH/ ICIIOBYIO YETKO U
33 Product and VK-4 KOMMYHHUKAIUIO B 2.2 Case-study 1 HOCIIE10BATEILHO
Corporate YCTHOW H IIMCEMEHHOR H3II0KUTH BHIBOT
rporal (hopMax Ay pereHHs
advertising. nnu perrenue (1

npodeccuoHaIbHBIX
3a/1a4 Ha U3y9aeMOM
MHOCTPAHHOM SI3BIKE
H.Binanets HaBBIKAMH
ITeJI0BOM

KOMMYHUKAIIUU B

0.); CTOCOOHOCTH
apryMEHTHPOBATh
CBOIO TOUKY
3penust (1 6.) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHH, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KOMIeTeHI il Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIMYHBIX ITANAX HX
paGoueii o ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - onenusanus (no 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
YCTHOUM Y NMCbMEHHOMU
(hopMax B CUTyaIUsIX
poeCCHOHATHHOTO
0OILEHUS HA U3y4aeMOM
MHOCTPaHHOM SI3bIKE
MPAaBUIBHOCTh
CTPYKTYPBI
(rumaHa)
pedepupoBanus ,
[TOCTICTOBATEIEHOC
Tb u3noxeHus (1),
MIPaBUIBHOCTH U
MOJTHOTA
MTOHUMAaHHUS
TeKcTa,
MOHUMAaHKe
etanei (1
Y.YMeTh oCylecTBIATh 5 (1.
yMeHue 06001aTh
ICTOBYIO 2.2 pedepupoBaHme
HHPOPMALIUIO 1
KOMMYHHUKAIIHIIO B CTaThbu U3 R
CTHOW ¥ MUCBMEHHOW [IEPUOAUYECKOM TIeyaTn N
34 YK-4 Y PO JIOTUYECKU I
(dopmax mis pemeHns o Teme 10
- BEIBOJ (1),
mpodeccnoHanbHEIX  |(Advertising) Ha BEIOOD
CITIOCOOHOCTH
3a1ad Ha U3y9aeMOM  (CTYZACHTA.
BBICKA3aTh CBOE
HHOCTPAHHOM SI3BIKE
MHCHHE 110
3aTPOHYTOMU B
cTaThe TeMe
(mpobneme) (1), a
TaKXKe YMECHHUE
3aMpOCUTh MHCHHE
JPYTHX TI0
o0cyxmaemMoit
mpo0iieMe U BeCTH
apryMeHTHPOBaHH
VIO TUCKYCCHUIO
M. G)
3.3HaTh OCHOBBI
€J10BOi1
11. lensru/ l(ln odecCHOHANBHOM) 93 NpaBHIbHEIX
35 ol VK-4 M. o R2TeCT 1 otBeTOB = 10
Y Y Gamnos (10)
M3ydaeMoM
MHOCTPAHHOM SI3BIKE
3.3HaTh OCHOBBI SI3BIKOBOE
SJIOBOM odopmicHHE pedn
12. busnec u A . Gop p
(mpodheccoHaTBHON) 2 0.); pemieHue
KYJIBTYPBI Pa3HBIX
KOMMYHUKAIH Ha KOMMYHUKATHBHO
crpan. CTin M3y4aeMOM i 3amaqn (1 6.);
36 |menemxmenta/  [YK-4 i 2.2 Case-study 2 e
. MHOCTPaHHOM SI3bIKE CocoOHOCTh
Businesses and
Y. YMeTh oCylecTBIsITh YETKO U
Cultures.Managem
IeTOBYIO MIOCJIEJOBATEIIEHO

ent Styles.

KOMMYHUKAIIUIO B

YCTHOM ¥ MMCbMEHHOMU

H3JI0KUTH BBIBOJ

nnm penrenne (1




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHH i1, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. OTCHIBAHITH
e (popmupyembix ( .d...2.n, i KOMIeTeHI il Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paoouen . ¢hopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JUCUMILIHHBI) NpPOrpaMMel u »
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
(hopMax A perIeHust 0.); CIIOCOOHOCTH
po¢heCCHOHATBHBIX apryMEHTHPOBATh
3a/1a4 Ha U3y4aeMOM CBOIO TOUKY
MHOCTPaHHOM SI3bIKE 3penus (1 6.) (5)
H.Bnanets HaBBIKAMH
1e70BOM
KOMMYHHUKAIIH B
YCTHOW ¥ MMCbMEHHOM
(hopMax B CHTyaIusIX
po(heCCHOHATHLHOTO
0OIICHNS HAa U3y4aeMOoM|
MHOCTPAaHHOM SI3bIKE
NPaBUIBHOCTh
3.3HaTh OCHOBBI CTPYKTYPBI
[1EJI0BOI1 COOTBETCTBYIOILIET
(npodeccoHaIbHOMN) 0 THUIA JIeI0OBOTO
KOMMYHUKaLUU HA nuceMma (1),
M3ydaeMoM JIOTUYHOCTH
MHOCTPAaHHOM SI3bIKE (2.2 IEIOBOE IIHCHEMO H3JTIOKCHUS,
Y. VYMeth ocymmecTBiaTh [(An invitation letter /  [rpaMmaTHyeckas U
37 YK-4 .
IEITOBYIO IAn informal letter. MLI | cTrimmcTraeckas
KOMMYHUKAIIHAIO B Practice File p. 30-31). | mpaBWIBHOCTB
YCTHOW U MIUCBMEHHOM Tekcra (2),
(hopMax sl pereHHs coliepKaTebHas
npoQeCcCHOHATBHBIX HATIOJTHEHHOCTh —
3a/1a4 Ha U3y4aeMOM B COOTBETCTBUU C
WHOCTPAHHOM SI3BIKE TpeOOBAHUAMH B
3ananuu (2). (5)
JIEKCUKO-
3.3HaTh OCHOBEI rpamMMmaTHdecKas
1€J10BOi1 IIPABUJIBHOCTD
(mpodeccroHamBHON) TEKCTa
KOMMYHUKAIH Ha mpe3eHTanuu (2);
M3ydacMOM MTOJTHOTA
MHOCTPaHHOM SI3bIKE PACKPBITHS TEMBI
V. YMeTh oCylecTBITh (2); moru4HOCTH
NETOBYIO CTPYKTYPBI
KOMMYHHUKAIIHIO B Mpe3eHTAINH U
}: H . 2.2 Tlpe3enranusi Teme p
YCTHOM U MUCHMEHHOM . CBSI3HOCTb €€
(hopMax AJIs peIeHHs Business Cultures / gacreii (2);
38 YK-4 P P International ’
npodeccuoHaIbHBIX WCTIOJIb30BaHNE
management styles (Ha
3a/1a4 Ha U3y4aeMOM JIOTHYECKUX

MHOCTPAHHOM SI3BIKE
H.Bnanerr HaBBIKaMU
TenoBoOM
KOMMYHUKAIIH B
YCTHOM U MUCBMEHHOM
(hopMax B CHTyaIusIx
npodeccHoHATEHOTO
0OIICHMSI Ha U3y4aeMOM
MHOCTPAaHHOM SI3BIKE

BHIOOD CTYZICHTA).

CPEICTB CBS3H,
¢bpa3 Uit Havana u
3aBepIICHUS
MIPE3CHTAINN ’
CBSI3BIBAHUS €€
qacteit (2);
coOmoaeHne
TpeboBaHUH K
HAIOJIHEHHIO
cmaiinos (1),




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ot nokasareJeii u
3HAHUH, YMCHHH, HABBIKOB
¢opmupoBanus H (BYHabrI: w (1) ombira KpUTepHeB
KOMIIEeTeHIM i cpetieHny e TeJTbHOCTH OTCHIBAHITH
Ne ¢opmupyembIx (3.1 .o .3.“, > KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
H/H . KOMIEeTEeHIUH Y.l .. .Y.n, q)OpMMpOBaHlHl Pa3JIHYHBIX 3TaNmax uX
paboueii ®rocC BO . ¢dopmuporanus,
o H 1 H n) KOMIIETCeHIIHH B mpouecce
HporpaMMbI oelloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenuBasms (00 100-
JIMCHHITHHBI) NMPOrpamMMbl b N
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
HCTIOJTHEHUE
npesenranuu (1).
(10)
3.3HaTh OCHOBBI
€J10BOi1
J(lr[ 0(eCCHOHANBHOI) 50 mpaBHILHbIX
39 VK-4 KOI;[M HUKALIH Ha 2.2 TecT 2 otBeToB = 10
y 6aios (10)
M3y9acMOM
MHOCTPaHHOM SI3BIKE
MIPaBHIBHOCTD
CTPYKTYPBI
(rumaHa)
pedepupoBanus ,
[0CJIeJOBATEIBHOC
Tb u3noxeHus (1),
MPaBWIBHOCTD U
MOJTHOTA
TTOHUMAaHHUSI
TeKcTa,
TTIOHUMaHHe
etanei (1
Y. YMeTh oCylecTBIsITh : (),
yMeHne 0000maTh
NIEJIOBYIO 2.2 pedepupoBaHme
13. TTogbop HHPOPMALIUIO U
KOMMYHHUKAIIHAIO B CTaTbu 13
KaJpOB. . . . JenaThb
YCTHOW U MIACBMEHHOM  [[IEPUOINIECKON MedaTH .
40 |[Tepconan/ YK-4 JIOTUYECKUI
. (dbopmax amst pererust o Teme 13 (Human
Recruitment. BeIBOA (1),
npodeccuoHanbHbIX  |[Resources) Ha BEIOOP
Human resources. CHOCOOHOCTh
3a/1a4 Ha U3y4aeMOM  |CTY/ICHTA.
BBICKa3aTh CBOE
WHOCTPAHHOM SI3BIKE
MHEHUE 110
3aTPOHYTOMU B
cTaThe TeMe
(mpobieme) (1), a
TaKXKe YMEHUE
3aIpOCUTh MHCHHE
JIPYTHX IO
o0cyxmaeMoi
npo0ieMe 1 BECTH
apryMEHTHPOBAHH
VIO TUCKYCCHIO
M. G)
3.3HaTh OCHOBEI S3BIKOBOE
nenoBoit odopmieHne pedn
14, Dxeropt (podeccruoHaIbHOMN) 2 6.); pemeHue
MIODT KOMMYHUKAIH Ha KOMMYHHUKaTUBHO
Mesx le)yﬁapoﬂHHﬁ M3y4aeMOM i 3amaun (1 6.);
MHOCTPAHHOM SI3BIKE CocoOHOCTh
41 |psok/ Export and|YK-4 P 2.2 Case-study 3
[mport V. YMeTh oCylecTBITh YETKO U
n tre)rna.tional NIEJIOBYIO MOCJIEI0BATEIBHO
Markets KOMMYHHUKAIUIO B M3JI0KUTH BBIBOJ

YCTHOUM ¥ MTUCbMEHHOU
(hbopmax s pereHust

npodeccHoHATLHBIX

nnm perrenne (1
0.); CTOCOOHOCTH
apryMEHTHPOBATh




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁX(:HHMLle Hu.]'lﬁ OIICHKH HokazaTeeii u
3HAHUH, YMCHHH, HABBIKOB
(l)Ole/IpOBaHI/‘l‘H Mepeuens (BYHabrI: w (1) ombira KpUTepHeB
KOMIIeTeH Mt OLEeHHBAHHS
N‘-’ qupMI/IpyeMbIX (3-1 .o .3-“, ACATEILHOCTH, KOMIIeTEHIHI HA
w/n (Tema 3 B S— vV.1...V.n XapaKTEPUYIOMWHX STANBL |,y uiEIx STanAX HX
paGoueii ®roc BO ? (boprHpoBanus ¢dopmupoBanus,
HporpaMMbI fro H'l oo 'H'n) KOMIETCHINH B npouecce“ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI
AUCHUILTIHHBI) IporpaMMBL ouenusanus (o 100-
(HammenoBanne 0aJIILHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
3a/1a4 Ha U3y4aeMOM CBOIO TOUKY
MHOCTPAaHHOM SI3bIKE 3penus (1 6.) (5)
H.Bnanets HaBBIKAMH
[1EJI0BOI1
KOMMYHUKAIIUU B
YCTHOHM Y NMCbMEHHOM
(hopMax B CHTyaIusIxX
po(eCCHOHATHLHOTO
0OIICHN HAa U3y4aeMOoM|
MHOCTPAaHHOM SI3BIKE
3.3HaTh OCHOBBI
neaoBon
(mpodeccroHaTBHOI)
KOMMYHUKAIIUU Ha
M3ydaeMoM SI3BIKOBOE
MHOCTPAHHOM SI3BIKE odopmicHHE peun
Y. YMeTh OCyIIeCTBIATh 2 6.); peleHue
IeIOBYIO KOMMYHHKATHBHO
KOMMYHHUKAITHIIO B i 3amaum (1 6.);
YCTHOW ¥ MMCbMEHHOM CcrocoOHOCTh
42 VK4 (hopMax sl pereHHs b2 Case-study 4 YEeTKO U
PO eCCHOHATHHBIX MOCJIEIOBATEIEHO
3a/a9 Ha H3y9aeMOM W3JI0KHUTH BBIBOJI
MHOCTPaHHOM SI3BIKE i perrerue (1
H.BiiazeTb HaBbIKaMu 6.); cHocoOHOCTD
1€J10BOi1 apryMeHTHPOBATh
KOMMYHHKAITVH B CBOIO TOUKY
YCTHOW M MUCbMEHHOM 3penust (1 6.) (5)
(hopMax B CHTyaIUsIX
npodeccroHaIBHOTO
0OIICHUS HAa U3y4aeMOM|
MHOCTPaHHOM SI3BIKE
3.3HaTh OCHOBBI
?TTSSEZZICHOHMBHOﬁ) 2.2 Uroroas 60 mpasmuibHbix
43 VK4 KOMMYHUKaLUU Ha KOHTPOJIbHAs paboTa oTseTos = 20
6asoB (20)
M3ydaeMOM
MHOCTPAHHOM SI3BIKE
MPaBUIBHOCTH
CTPYKTYPBI
(rmaHa)
V.VMeTh 0CyIEeCTBISTh pedepupoBanus ,
NEIOBYIO 2.2 pedepupoBanue [1OCJIeZIOBATEIILHOC
KOMMYHHUKAIIUIO B CTaTbU W3 Tb uznoxenus (1),
44 VK4 YCTHOM M MUCbMEHHOM |IepUOINYECKON MeYaTh | IpaBUIBHOCTD U

(bopmax asst pereHus
po¢heCCHOHATBHBIX
337124 HA U3y4aeMOM
MHOCTPAHHOM SI3BIKE

o teme 14
(International Markets)
Ha BBIOOD CTYICHTA.

MTOJTHOTA
MTOHUMAaHHUS
TEKCTAa,
MMOHUMaHHE
netaneit (1),
yMeHue 00001maTh

MHHOPMALIHIO U




KOHTpOH})Hble 3aJaHudA WIH
HHbIC MaTepHaJbl,
o) Heo0XO0HMBIE ISl OLEHKH Onucanne
Tanbl i
MUDOBAHUS 3HAHUH, yMeHH i1, HABBIKOB nolzca;::eﬁ:z "
¢dopmupo " Iepeyenn (3yHbI: o (WJIM) ONbITA purep
N KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. OTCHIBAHITH
e ¢opmupyembIx ( d...25.n, K KOMIIETeHIHiT Ha
(Tema u3 N XAPAKTEPU3YIOIIMX ITAMbI
H/II o KOMIIeTeHII UM Y.l . .Y.n dopMupoBanus Pa3JIMYHBIX dTANaX UX
paGoueii ? PMHPC ¢dopmupoBanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
NMPOrpamMMal d... 0l .| omnmcanme mxanx
0CBOEHHSI 00pa30BaTeILHOI 100
JUCUMILIHHBI) - ouenusanus (mo 100-
0aJIILHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
JienaTh
JIOTUYECKU I
BeIBOA (1),
CIoCcOOHOCTh
BBICKA3aThb CBOE
MHEHUE I10
3aTPOHYTOM B
CTaTbe TEME
(mpobeme) (1), a
TaK)Xe YMEHHUE
3alpOCUTH MHEHHE
JPYTHUX 1O
o0cyxnaeMoi
npoOJeMe U BeCTH
apryMEHTUPOBaHH
VIO JIMCKYCCHIO
1. )
3.3HaTh OCHOBBI
€JIOBOM
?r[ obecCHORATHHOH) 100 npaBUIBbHBIX
45 VK-4 Koﬁd MYHHKALIHN Ha 2.2 TecT 3 otrBeToB = 10
Y 6aios (10)
M3y4aeMOM
MHOCTPAHHOM SI3bIKE
NToro 100

6.2. IIpoMesKyTOYHBIH KOHTPOJIb (324€T, IK3aMEH)

PadounMm y4yeOHBIM IUIAHOM NpeaycMoTpeH 3ader B cemectpe 11.
BOITPOCHI JJ151 ITIPOBEPKU 3HAHUI:

1-it Bompoc Ounera (40 OammoB), Bua Bompoca: Tect/mpoBepka 3Hanuil. Kputepuii: 40
MpaBWIbHBIX O0TBETOB = 40 6asIoB.

Komnerennusi: YK-4 Cnoco0eH ocymiecTBJSITH JAe10BYI0 KOMMYHHUKALMIO B YCTHOH M
NUCbMEHHO ¢opMax Ha rocyaapcTtBeHHOM s3bike Poccuiickoin ®enepauum
HHOCTPaHHOM(BIX) fA3bIKe(aX)

3uaHue: 3HAaThb OCHOBBI [€N0BOH (mpodeccroHalbHOM) KOMMYHHKAIlMM Ha HW3y4aeMOM
MHOCTPAaHHOM SI3bIKE

1. Otnuunsie uaen mis ousneca/ Great business ideas

2. Ilokynarenu u nponasisl/ Buyers and Sellers

TUITOBBIE 3AJIAHWS J1J151 IIPOBEPKM YMEHUU:

2-1 Bompoc Oumieta (30 GamioB), Bua Bompoca: 3aganue Ha ymMenne. Kpurtepuii: YUuThIBaloTCs:
IPOJODKUTEIBLHOCTh HE MeHee 1,5-2 MHHYT; HOJHOTa PacKpbITHS OCHOBHOTO COJEp’KaHUs
TEMBI; OTICPUPOBAHHE OCHOBHBIMH TEPMHUHAMH, OIPEIEICHUS OCHOBHBIX TEPMHHOB TEMBI;



IIPaBUIBHOCTb  IIOCTPOCHUS  BBICKA3BIBAHUM;  JIOTUYHOCTb  CTPYKTYpBI ~ TEKCTa U
MIOCJIEIOBATEIbHOCTD U3JI0KEHHUS; IPABUIIBHOE HAYAJIO U 3aBEPLICHUE TEKCTA..

Komnerenuusi: YK-4 Cnoco0eH ocymiecTBJSITh /JeJ10BYI0 KOMMYHHUKALMIO B YCTHOH M
nucbMeHHoii ¢opmax Ha rocygapctBeHHOM si3bike Poccuiickoii ®Degepanum  u
HHOCTPaHHOM(BIX) A3bIKe(aX)

YMmenue: YMeTb OCyIIeCTBIATh ASIOBYI0 KOMMYHUKAIIMIO B YCTHON U MUCbMEHHOU opmax Jiis
peneHns mpoeCCHOHANBHBIX 3a/1a4 Ha U3y4aeMOM HHOCTPAHHOM SI3bIKE

3amaua Ne 1. MoHnosor u 6ecena ¢ sk3aMmeHatopoM Ha temy 1. Speaking skills. Topic 1. Talk for
about 1,5-2 min. Answer the question of the examiner.

3amaua Ne 2. MoHosor u 6ecena ¢ sk3aMeHaropoMm Ha temy 2. Speaking skills. Topic 2. Talk for
about 1,5-2 min. Answer the question of the examiner.

3amaua Ne 3. MoHoJor u 6ecena ¢ sk3aMmeHaropoMm Ha temy 3. Speaking skills. Topic 3. Talk for
about 1,5-2 min. Answer the question of the examiner.

TUITIOBBIE 3ATAHIA UL ITIPOBEPKH HABBIKOB:

3-ii Bompoc Omiera (30 GaywtoB), BUJ BoIpoca: 3a/laHue HAa HAaBBIKKM. Kputepwii: YUHTHIBAaCTCS
AKTUBHOCTh YYaCTHHKA BO BpeMsi OOCYKICHUS, IPABUIBHOCTh MOCTPOSHHS MTPOCTHIX U CIIOKHBIX
BLICKa3BIBaHHﬁ, CIIOCOOHOCTH APryYMCHTUPOBATL CBOKO TOYKY 3pPCHUA U B3aHMOHCﬁCTBOBaTB C
OCTAJIBHBIMA YYaCTHHUKAMH B paMKaxX 3aJlaHHOW KOMMYHUKAaTUBHOW cHUTyaluu (coOpaHwue,
MEPETroBOPLI, KOHCYJIbTAallUA WU T.H.), CIIOCOOHOCTH YETKO U IIOCJIICA0BATCIIbHO H3JIOKUTH BBIBO
WIN PEIICHUE. .

Komnerennusi: YK-4 Cnoco0eH ocymiecTBJSITh /J1€J10BYI0 KOMMYHUKALIMIO B YCTHOH M
NNCbMEHHON (opMax Ha rocyaapcTBeHHOM si3bIke Poccuiickoit ®eaepauuun u
HHOCTPAaHHOM(BIX) si3bIKe(ax)

HaBbik: Bragerp HaBbIKamMM J1€I0BOM KOMMYHHUKAllMM B YCTHOW W IMUCBMEHHOM (opmax B
CUTYalUAX NPOPECCUOHANBHOIO OOLIEHHS Ha N3Yy4aeMOM MHOCTPAHHOM SI3bIKE

3aganue Ne 1. M3yuure keiic 3 m obcyaute mpobiiemy u pemieHue ¢ naptHepom./ With your
partner study case 3 and do the task as requitred.

3amanue Ne 2. M3yuute keiic 4 u obcyaute mpobiemy u pemieHue ¢ maptHepom./, With your
partner study case 4 and do the task as requitred.

OBPA3EIL] BUJIETA

MUHHCTEPCTBO HAYKH M BBICIIETO 00pa30BaHUS

A Hanpagnenue - 38.03.02 MeHnexMeHT
Poccuiickoit @enepanun

dejiepanbHOE FOCYIaPCTBEHHOE GI0KETHO® [podwuis - Yrpasienue OusHecoM
00pa3oBaTeNbHOE YUPEKICHHE Kadenpa nHOCTpaHHBIX S3BIKOB JIJIsI
BAI?IKAJIL?:EIIEE%OFOS?;?EXI;HCTBEHHLII71 MPOGECCHOHALHAIX ueeit
« o
VHUBEPCHTET> Jucuunnuna - UHOCTpaHHBIN A3BIK s
(®T'BOY BO «BI'Y») JIETI0BOTO O0IIEHUS

BUJIET Ne 1

1. Tect (40 GamoB).

2. Mownoor u Oecena ¢ 3x3ameHatopoM Ha Temy 3. Speaking skills. Topic 3. Talk for
about 1,5-2 min. Answer the question of the examiner. (30 6am10B).

3. U3yuure keiic 3 u o6cynute nmpodiiemy u perieHue ¢ naptaepom./ With your partner
study case 3 and do the task as requitred. (30 6aioB).



CocraButenb A.I'. Menbrynosa

3aBeyronuit kKageapou A.I'. MenbryHnoa

PaGoyum yuyeOHBIM IIAHOM NPEAYCMOTPEH JK3aMeH B cemecTpe 12.
BOITPOCHI J1J151 IIPOBEPKU 3HAHMIA:

1-i1 Bompoc Owmera (40 OamnoB), BuA Bompoca: Tect/mpoBepka 3Hanuwii. Kpurepwmii: 40
NpaBUIBHBIX 0TBETOB = 40 6asIoB.

Komnerennusi: YK-4 CnocoGeH ocCymecTBJISATH 1€JOBYI0 KOMMYHHMKAIMI) B YCTHOH H
NHUCbMEHHON (opMax Ha TrocylapcTBeHHOM s3bIke Poccuiickoit ®enepauuu u
HHOCTPAHHOM(BIX) fI3bIKe(aX)

3nanue: 3HATh OCHOBBI JENOBOH (IpOQecCHOHATBbHONH) KOMMYHHKAIIMM Ha HW3y4aeMoOM
MHOCTPaHHOM SI3bIKE

1. Kak ympaBnsite coTpynaukamu/ Managing people

2. OcuoBsl MapkeTuHra/ Marketing basics

3. Ymerts mnanupoBats/ Planning

THUITOBBIE 3AJIAHHMS J1J151 IIPOBEPKM YMEHUI:

2-i Bonpoc Omera (30 GamnoB), BUJ Bompoca: 3ajanue Ha ymeHue. Kputepuil: YuuteiBaetcs
NPaBUIHHOCTH TIOCTPOCHUS BBICKA3bIBAHUH, CIIOCOOHOCTH YETKO M TOCIIEOBATEIEHO U3JI0XKHUTh
TeMy, MPaBWIBHO BBINOJHUTH 3a1aHus. Speaking ouenuBaercss B 0-30 Oamios, reading - 1
IIPaBWIbHBIN OTBET = 3 Oasia..

Kommnerennusi: YK-4 CnocodeH ocymiecTBJSITH JA€10BYI0 KOMMYHHKALIMIO B YCTHOH M
NMCbMEeHHO (¢opMax Ha rocyaapcrBeHHOM s3bike Poccmiickoii ®exepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

YMeHnue: YMeTh oCyIIeCTBIATh €I0BYI0 KOMMYHHUKAIUIO B YCTHOW U MUCbMEHHOM dopMax ams
peleHus NpoecCHOHANBHBIX 3a/1a4 Ha U3y4aeMOM MHOCTPAHHOM SI3bIKe

3anaga Ne 1. Monosor u 6ecena ¢ sk3ameHatopoM Ha Temy 1. Speaking skills.Topic 1. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaga Ne 2. Monosor u 6ecena ¢ sk3ameHatopoM Ha Temy 2. Speaking skills.Topic 2. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaga Ne 3. Monosor u 6ecena ¢ sk3ameHatopoM Ha Temy 3. Speaking skills.Topic 3. Talk for
about 1,5-2 min. Answer the question of the examiner.

3amgagya Ne 4. MoHosor u Oecena ¢ sk3ameHaropoM Ha Temy 4. Speaking skills. Topic 4. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anaua Ne 5. Monosor u 6ecena ¢ sk3ameHaTopoM Ha Temy 5. Speaking skills.Topic 5. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anauya Ne 6. Monosor u 6ecenia ¢ sk3ameHatopoM Ha Temy 6. Speaking skills. Topic 6. Talk for
about 1,5-2 min. Answer the question of the examiner.

3anmauya Ne 7. [IpounTaiite TEKCT M BBINOJIHUTE 3a/laHUS. OTBEThTE HAa BOIMPOCHI dK3aMeHaTopa /
Read the text and do the task. Answer the examiner's questions.

TUITOBBIE 3ATAHUA U1 [TIPOBEPKU HABBIKOB:

3-if Bompoc Owmtera (30 GaywtoB), BUJ BOIpoca: 3ajlaHue HAa HAaBBIKKM. Kputepwii: YUHTHIBaeTCS
AaKTUBHOCTh YYaCTHHKAa BO BpeMs OOCYXIEHHs, MPaBWJIBHOCTh IMOCTPOCHHS BBICKA3bIBAHHIA,
CIOCOOHOCTh apryMEHTHPOBATh CBOIO TOYKY 3PEHHs, CIIOCOOHOCTh YETKO W IOCIIEAOBATEIHLHO
H3JIOKUTH BbIBOJ WJIN PCIICHUC..



Komnerennusi: YK-4 Cnoco0eH ocymiecTBJSITH JAe10BYI0 KOMMYHHUKALMIO B YCTHOH M
nucbMeHHoii ¢opmax Ha rocygapctBeHHOM si3bike Poccuiickoii ®Degepanum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

Happik: Brnangers HaBbIKaMu J€JI0BOM KOMMYHHKAIlUM B YCTHOWM W NMHChbMEHHOW (opmax B
CUTyalUAX Mpo(ecCHOHAITBHOTO OOLICHUS Ha U3Yy4aeMOM MHOCTPAHHOM SI3bIKE

3amanne Ne 1. U3yuute keiic 10 u obcyaute mpobiemy u pemeHue ¢ nmaptaepom./ With your
partner study case 10 and do the task as requitred.

3amanne Ne 2. M3yuute keiic 3 u oOcynute mpobiemy u pemieHue ¢ maptepom./, With your
partner study case 3 and do the task as requitred.

3amanne Ne 3. M3yuute keiic 8 u oOcynure mpooOiemy u pemienue ¢ maptaepom./, With your
partner study case 8 and do the task as requitred.

3amanne Ne 4. U3yuute keiic 9 u obOcynure mpooOiemy u pemienue ¢ maptaepom./, With your
partner study case 9 and do the task as requitred.

OBPA3EIL] bBUJIETA

MI/IHI/ICTepCTBO HAYKH U BBICHICTO 06p330BaHI/I$[

RAN Hanpasnenue - 38.03.02 MenegxMeHT
Poccuiickoit @enepanun

denepanbHOE FOCYIapCTBEHHOE GI0KETHO® Hpodwuis - YrpasieHnue Ou3HecoM
06pasoBaTeNIbHOE yUPEKICHHE Kadenpa nHOCTpaHHBIX S3BIKOB JJIs
. BLICILICTO 00pasoBaHIL .. TIpo(heCcCHOHANIBHBIX LIeNei
«BAUKAJIBCKUU I'OCYJIAPCTBEHHBIN o
VHUBEPCHTET> Jucuunnuna - MHOCTpaHHBIN A3BIK 15
(®TBOY BO «BI'Y») JICTIOBOTO OOLICHHS

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Tect (40 GamoB).

2. [IpounTaiiTe TEKCT U BBITIOJIHUTE 33JIaHUS. OTBETHTE HAa BOMPOCHI 3k3aMeHaTopa / Read
the text and do the task. Answer the examiner's questions. (30 6anoB).

3. Uzyuwure keiic 9 u o6cynute npobiiemy u penienue ¢ naptaepom./ With your partner
study case 9 and do the task as requitred. (30 6am10B).

CocraBurenp A.T'. MensryHosa

3aBenyronuit kageapou A.T'. MenbryHnosa

PaGo4yum y4yeOHBIM IUIAHOM NpeaycMoTpeH 3auder B cemecTpe 21.
BOITPOCHI JIJ151 ITIPOBEPKU 3HAHMIA:

1-it Bompoc Owiera (30 OamnoB), Bua Bompoca: Tect/mpoBepka 3Hanmii. Kpurtepwmit: 30
MPaBUIBHBIX 0TBETOB = 30 6aIIOB.

Komnerenuusi: YK-4 Cnoco0eH ocymecTBJISAITh [€JOBYI0 KOMMYHHMKALUMIO B YCTHOH M
NHUCbMEHHON (opMax Ha TrocylapcTBeHHOM s3bIke Poccuiickoit ®@eaepauuun u
HHOCTPAaHHOM(bIX) si3bIKe(ax)

3Hanue: 3HATh OCHOBBI JEJOBOH (IpodeccHoHaIbHON) KOMMYHMKAlMM Ha H3y4aeMOM
MHOCTPAaHHOM SI3bIKE

1. Bpauas! u po3anynHas Toprosist/ Retailing. Brands.

2. ITepemens! u kak ¢ HUMH cripaBuThest/ How to Manage Change

3. [lyremectBus. Komanauposku/ Business Travels



4. CtpykTypa xomnanuu (oprarm3anun)/ Organization and its structure.
TUITOBLIE 3AJTAHUS SIS IIPOBEPKU YMEHMIA:

2-i Bompoc Owmiera (35 6amioB), Bua Bompoca: 3amanue Ha ymenue. Kpurepuii: OneHuBaeTcs
or 0 mo 35 OammoB. VYYHUTHIBAIOTCS: MPAaBHIBHOCTh CTPYKTYpHI (IU1aHa) pedepupoBaHwms,
MOCJICAOBATCIIBHOCTh H3JIOKCHUSA, NPABUJIIBHOCTL W IMOJIHOTA ITOHUMAHUA TCKCTA, INOHHUMAHUC
nerajeid, yMeHue o0000maTh WHGOpPMAIHI0 M JeaTh JIOTMYECKHA BBIBOJ, CIIOCOOHOCTB
BBICKA3aTh CBOC MHEHHUE TI0 3aTPOHYTOMU B CTaThe TeMe (mpobieme)..

Komnerennusi: YK-4 CnocoGeH oCymecTBJISATH 1€JOBYI0 KOMMYHHMKAIMI) B YCTHOH H
NHUCbMEHHON (opMax Ha TrocylapcTBeHHOM s3bIke Poccuiickoit ®@enepauuu u
HHOCTPAHHOM(bIX) fI3bIKe(aX)

YMmenue: YMETh OCYIIECTBIATH JIEIOBYI0O KOMMYHHMKAIMIO B YCTHON M MUCbMEHHOH (opmax uis
perieHus mpodecCuoHaNbHBIX 337]a4 Ha U3y4aeMOM UHOCTPAHHOM SI3BIKE

3amaga Ne 1. PedepupoBanue crateu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 1.

3amaga Ne 2. PedepupoBanue crarbu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 2.

3amaga Ne 3. PedepupoBanue crarbu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 3.

3amaga Ne 4. PedepupoBanue crarbu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 4.

TUITOBBIE 3ATAHUA JIUTA [TIPOBEPKU HABBIKOB:

3-if Bompoc Owmitera (35 GaywtoB), BUJ BoOIpoca: 3ajlaHue HAa HaBBIKKM. Kputepwii: YUuThIBacTCS
AKTUBHOCTH YYaCTHHKA BO BpeMsi 00CYKIeHUs!, MPAaBUILHOCTb MMOCTPOCHHUSI MPOCTHIX U CIOMKHBIX
BI)ICKa?:BIBaHI/II\/II, CIIOCOOHOCTH APTYMCHTUPOBATL CBOIO TOYKY 3pPCHUA U B3aHMOHeﬁCTBOBaTB C
OCTaJbHBIMU YyYaCTHHKAaMH B paMKaX 3aJaHHOW KOMMYHUKATHBHOW cuTyanuu (coOpaHue,
MEPETOBOPLI, KOHCYJIbTAllUA W T.H.), CIIOCOOHOCTH YETKO U IIOCJICO0BATCIIbHO H3JIOKUTH BBIBOJI
WM pEIlIeHue. .

Komnerennusi: YK-4 Cnoco0eH ocyumiecTBJsITh /J1eJ10BYI0 KOMMYHUKALIMIO B YCTHOW M
NHUCbMEHHON (opmMax Ha rocyaapcrBeHHOM s3bIke Poccuiickoit @eaepauuu u
HHOCTPAHHOM(BIX) si3bIKe(ax)

Habik: Bragerp HaBbIkamMM J1€I0BOM KOMMYHHUKAllMM B YCTHOW W IMUCBMEHHOM (opmax B
CUTYalUAX NPOPECCUOHAIBHOIO OOLIEHHS Ha N3Yy4aeMOM MHOCTPAHHOM SI3bIKE

3aganue Ne 1. Msyuurte keiic 1 wu mpemnoxure pemieHue npobiembl. O6cyaute ero ¢
sk3amenaropoM / Study the case 1 and propose your solution to the problem. Discuss it with the
examiner.

3amanne Ne 2. M3yuute kedc 2 W NpeIoxkuTe pemieHne mnpoodnemsl. OOcyaute ero ¢
sk3ameHatopoMm / Study the case 2 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 3. M3yuure keiic 3 ¥ mpemioxure pemieHue mpoodiembl. OOCyauTe ero ¢
sk3amenaropoM / Study the case 3 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 4. M3zyuure kelic 4 U mpemioxure pemieHue mnpobdieMbl. OOcynute ero c
sk3ameHatopoM / Study the case 4 and propose your solution to the problem. Discuss it with the
examiner.

OBPA3EIL] BUJIETA



MWUHHACTEPCTBO HAYKH M BBICIIETO 00pa30BaHUS

A Hampasnenue - 38.03.02 MeHe)xMeHT
Poccuiickoit denepannn

®deepanbHOE TOCYIAPCTBEHHOE OI0KETHOE [Ipoduns - Yrpasnenue 6u3HECOM
06Pa3OBATEIILHOC YIPSHKACHHE Kadempa HHOCTpaHHBIX S3BIKOB IS
_ BbICIICTO 06pasOBaHMs .. TIpo(heCCHOHAITBHBIX Ieeh
«BAUKAJIBCKHNU I'OCYJAPCTBEHHBIN o
VHUBEPCHUTET» HHCHHHHHH& - I/IHOCTpaHHBII/I A3BIK IJIs
(®I'BOY BO «BI'Y») JIETIOBOTO OOIIEHHS

BUJIET Ne 1

1. Tect (30 6amtoB).

2. PepepupoBanue cratbu. becena ¢ skzamenatopom no teme crarbu / Render an article.
Discuss it with the examiner. Variant 3. (35 6amioB).

3. Uzyuwnre keiic 3 u npepioxute perierne npobiaempr. OOCYIUTE €ro ¢ 9K3aMeHATOPOM
/ Study the case 3 and propose your solution to the problem. Discuss it with the
examiner. (35 6awioB).

CocraBurenp A.I'. MenbryHnona

3aBenyromuit kageapou A.I'. MenbryHnoa

Pabouum yuyeOHBIM IUIAHOM NPeAyCMOTPeH JK3aMeH B cemecTpe 22.
BOITPOCHI JJJ151 ITIPOBEPKU 3HAHUI:

1-i1 Bompoc Oumnera (40 OGamioB), Bux Bompoca: Tect/mpoBepka 3Hanuil. Kputepwmit: 40
MPaBWIbHBIX OTBETOB = 40 O6aioB.

Kommnerennusi: YK-4 Cnoco0eH ocymiecTBJATH JAe10BYI0 KOMMYHHKALIMIO B YCTHOH M
NMCbMEeHHO (¢opMax Ha rocyaapcrBeHHOM s3bike Poccmiickoii ®Dexepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

3HaHue: 3HaThb OCHOBBI [1€l0BOHM (IpodeccHoHabHOM) KOMMYHHKAIlMM Ha HW3y4aeMOM
MHOCTPAaHHOM SI3bIKE

1. busnec u KynpTypel pasHbix crpaH. Ctwim MeHemxMeHTa/ Businesses and
Cultures.Management Styles.

2. lenbru/ Money

3. IToxgOop xaapos. [lepconan/ Recruitment. Human resources.

4. Pexnama mponykuuu u kommaauu/ Product and Corporate advertising.

5. OkcnopT 1 uMNopt. MexayHapoauslii peiHok/ Export and Import. International Markets.

TUITOBBIE 3AJIAHHWS J1J151 IPOBEPKM YMEHUI:

2-i1 Bonpoc O6miteta (30 6annoB), BUA Bonpoca: 3aganue Ha ymenue. Kpurepwuii: PedepupoBanue
CTaThU: Y4auTHIBAIOTCS: MPaBUIBLHOCTb CTPYKTYPBI (nmaHa) pedepupoBanus,
MIOCJIEIOBATEIFHOCTD HM3JIOKEHUS, TPAaBWIBHOCTh M TIOJHOTA TIOHMMAHUS TEKCTa, TIOHUMaHWE
neranei, ymeHue o0000maTh WHPOPMALMIO M JeiaTh JIOTUYECKUH BBIBOJ, CHOCOOHOCTh
BBICKa3aTh CBOE€ MHEHHUE I10 3aTPOHYTOH B cTaThe TeMe (mpobieme). [lemooe muchmo: ot 0 10
10 GamyoB - 3a BBHINOJHEHHWE KOMMYHUKAaTUBHOW 3amauu; 0-5 OamioB - 3a OpraHu3aluio U
oopmiieHne coryacHo uenu nepenucku; 0-10 6annoB - 3a s3bIKoBOe OdopMiIeHHE (JIEKCHKO-
rpammarudeckas u opgorpapudeckas KOPpeKTHOCTD)..



Komnerennusi: YK-4 CnocoGeH ocCymiecTBJSITH JAe10BYI0 KOMMYHHKALIMIO B YCTHOH M
NMCbMEeHHOl (¢opMax Ha rocyaapcTrBeHHOM s3bike Poccmiickoii ®Denepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

YMeHue: YMETh OCYIIECTBIATH JACIOBYI0O KOMMYHHUKAIIMIO B YCTHON WM MUCBbMEHHOM hopmax st
perieHus mpodecCHOHANBHBIX 3379 HAa U3y4aeMOM HHOCTPAHHOM SI3bIKE

3agauga Ne 1. Hammmmmre nenoBoe nucbMo/ Write a business letter. Varian 1.

3agaua Ne 2. Hanumure neinosoe nucbmo/ Write a business letter. Varian 2.

3agauga Ne 3. Hammmmmre nenoBoe nucbMo/ Write a business letter. Varian 3.

3agaua Ne 4. Hanumure nenosoe nucbmo/ Write a business letter. Varian 4.

3agauga Ne 5. Hammmmmre nenoBoe nucbMo/ Write a business letter. Varian 5.

3amaga Ne 6. PedepupoBanue crateu. becena ¢ sk3ameHaropoM mo Teme ctaThl / Render an
article. Discuss it with the examiner. Variant 1.

3amaga Ne 7. PedepupoBanue cratbu. becena ¢ sxk3ameHaropoM mo Teme ctathi / Render an
article. Discuss it with the examiner. Variant 2.

3amaga Ne 8. PedepupoBanue crareu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 3.

3amaga Ne 9. PedepupoBanue crarbu. becena ¢ sk3ameHaropoM mo Teme ctathl / Render an
article. Discuss it with the examiner. Variant 4.

TUITOBBIE 3ATAHUA IUTA [TIPOBEPKU HABBIKOB:

3-ii Bonpoc Oumera (30 GamnoB), BU Bompoca: 3ajanue Ha HaBbIKUM. Kputepwii: YuuTbiBaercs
AKTUBHOCTH YJaCTHHKA BO BpeMsi 00CYKIEHUS, TIPABUILHOCTD IMOCTPOCHHSI IIPOCTHIX U CIOXKHBIX
BBICKa3bIBaHU, CIIOCOOHOCTh apryMEHTUPOBATh CBOK TOYKY 3PCHHS U B3aUMOJICHCTBOBATH C
OCTaJbHBIMA yYaCTHHKAMH B paMKaxX 3aJaHHOW KOMMYHUKATHBHOW cuTyamuu (coOpaHue,
HIEPErOBOPBI, KOHCYJbTAIMS U T.II.), CIIOCOOHOCTh YETKO U MOCJICAOBATEIILHO U3JIOKUTh BBIBO
WIN PEIICHUE. .

Komnerennusi: YK-4 CnocodeH ocymiecTBJSITH JAe10BYI0 KOMMYHHKALIMIO B YCTHOH M
NMCbMEeHHO (QopMax Ha rocyaapcrBeHHOM s3bike Poccmiickoit ®Dexepauum u
HHOCTPaHHOM(BIX) A3bIKe(aX)

Hapbik: Bnanerer HaBbIKaMu [J€10BOMl KOMMYHMKAaIlMM B YCTHOM M NHCbMEHHOH (opmax B
CUTYyalUAX Npo(ecCHOHANBHOr0 OOLIEHNs Ha U3Yy4aeMOM MHOCTPAHHOM SI3bIKe

3amanue Ne 1. UM3yuure kelic 1 U mpemioxure pemieHue mnpobdiembl. OOcynute ero ¢
sx3amenatopom / Study the case 1 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 2. M3yuure keilic 2 ¥ MOpeioxuTe pemieHue mpoodieMbl. OOCyauTe ero ¢
sk3ameHnaropoM / Study the case 2 and propose your solution to the problem. Discuss it with the
examiner.

3amanne Ne 3. M3yuute keiic 3 W mpemioxkuTe pemieHne mpoonemsl. OOcyaute ero ¢
sk3ameHatopoM / Study the case 3 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 4. M3yuure keiic 4 U mpemioxure pemieHue mpoodiembl. OOCyauTe ero ¢
sk3amenaropoM / Study the case 4 and propose your solution to the problem. Discuss it with the
examiner.

3amanne Ne 5. M3yuute kedic 5 u mpemioxute pemieHne mpoodnemsl. OOcyaute ero ¢
sk3ameHaropoM / Study the case 5 and propose your solution to the problem. Discuss it with the
examiner.

3amanue Ne 6. M3yuure keiic 7 ¥ WpeioxuTe pemieHue mpoodieMbl. OOCyauTe ero ¢
sk3amenatopoM / Study the case 7 and propose your solution to the problem. Discuss it with the
examiner.



3amanue Ne 7. M3yuure keiic 8 u mpemioxuTe perieHue mnpodiembl. OOcynute ero ¢
sk3amenaropoM / Study the case 8 and propose your solution to the problem. Discuss it with the
examiner.
3amanne Ne 8. M3yuure keiic 9 wu mpemioxuTe pemieHue mnpodnembl. OOcyaute €ro ¢
sk3amenaropom / Study the case 9 and propose your solution to the problem. Discuss it with the
examiner.

OBPA3EIL] BUJIETA

MuHHCTEPCTBO HayKH H BLICLLIETO o0pazoBaHUs Hanpasienue - 38.03.02 MeHeKMEHT
Poccuiickoit @enepanun

denepanbHOE FOCYIAPCTBEHHOE BIOIKETHOE Ipoduns - YpasieHne busHecom
06pa3oBaTeNIbHOC YIPEHKICHHE Kadenapa HHOCTPaHHBIX S3BIKOB IS

. BbICIICTO 06pasOBaHMs .. TIpo(heCCHOHANIBHBIX ILIeJIeH
«BAUKAJIBCKUU I'OCYJAPCTBEHHBIN .
Jlucrurinaa - THOCTpaHHBIH SI3BIK IS

YHUBEPCHUTET»
(®TBOY BO «BI'Y») JICIIOBOTO OOIICHHS

9K3AMEHAIIMOHHBINA BUJIET Ne 1

1. Tect (40 Gamnon).

2. Hanmummre nenoBoe nuckMo/ Write a business letter. Varian 3. (30 6amoB).

3. Uzyuwnre keiic 8 u npemioxute perierne npobiaempr. OOCYIUTE €ro ¢ 9K3aMEeHATOPOM
/ Study the case 8 and propose your solution to the problem. Discuss it with the
examiner. (30 6amioB).

CocraBurenb A.T'. MenbryHosa

3aBenyronui kageapou A.TI". MenbryHoBa

7. IlepeyeHb OCHOBHOI M IONOJHUTEJIBLHOM y4eOHOH JUTEPATyPhl, HEO0X0AMMOM IS
OCBOCHUS AMCHUIIMHBI (MOXYJIs1)

a) OCHOBHasI JIUTEPaTypa:

1. Dooley J., Evans V. Grammarway 3. 6-th impression.- Newbury: Express Publishing, 2009.-
216 p. c.

2. Dooley J., Evans V. Grammarway 4. 7-th impression.- Newbury: Express Publishing, 2007.-
224 p. c.

3. Market Leader. elementary. Business English Course book. 3rd ed./ David Cotton, David
Falvey, Simon Kent with Nina O'Driscoll.- Harlow: Pearson Education Limited, 2012.-176 p.

4. Cotton D. David, Falvey D. David, Kent S. Simon Market leader: Audio CD 1. pre-
intermediate. Business English Course book. Audio CDs 1 - 2. Units 1 - 6 plus Working across
cultures 1 and 2.- [Harlow]: Pearson Education Limited, 2012.-1 a1eKTpoH. OMT. TUCK

5. Cotton D. David, Falvey D. David, Kent S. Simon Market leader: Audio CD 2. elementary.
Business English Course book. Audio CDs 1 - 2. Units 7 - 12 plus Working across cultures 3 and
4.- [Harlow]: Pearson Education Limited, 2012.-1 35ekTpoH. ONT. TUCK

6. Tullis G. Graham, Trappe T. Tonya New Insights into Business. student's book/ Graham
Tullis, Tonya Trappe.- Edinburgh: Longman, 2004.-176 p. c.

7. Kacesin A K., Koarpumosuu A.A., Mensrynosa A.I'. Spotlight on Business Vocabulary. Part
1.- Upkyrck: U3n-Bo BI'YOIL, 2013.- 116 c.

8. Typyk HM.®. English for Students of Management [DeKTpOHHBEIN pecypc]: ydeOHO-
Mmeroanuecknii komiureke/ U.®. Typyk, E.M. JJobanoBa— DIJIEKTPOH. TEKCTOBBIE JaHHbIE.— M.:



http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10586.html.

EBpaszuiickuit OTKPBITHIN HHCTUTYVT, 2010.— 124 C.— Pexum JIOCTYIIA:
http://www.iprbookshop.ru/10586.html.

0) 1OMOJIHUTE/IbHASA JIUTepaTypa:

1. Cotton D. Market Leader. Dnextponnsiii pecypc. intermediate. Business English Course book.
Audio CDs 1-2. 3rd ed./ David Cotton, David Falvey, Simon Kent.- Harlow: Financial Times,
2010.-2 electronic optical discs (Audio CD)

2. Cotton D. Market Leader. upper intermediate. Dnekrponnsiii pecypc. Business English Course
book. Audio CDs 1-3. 3rd ed./ David Cotton, David Falvey, Simon Kent.- Harlow: Financial
Times, 2011.-3 electronic optical discs (Audio CD)

3. Rogers J. Market Leader. elementary. Business English Practice File. 3rd ed./ John Rogers.-
Harlow: Pearson Education Limited, 2012.-95 p.

4. Cotton D. David, Falvey D. David, Kent S. Simon Market Leader. pre-intermediate.
Onextponnslii pecypc. Business English Course book. Audio CDs 1 - 2. 3rd Edition/ David
Cotton, David Falvey, Simon Kent.- [Harlow]: Pearson Education Limited, 2012.-2 electronic
disks

5. Rogers J. Market Leader. intermediate. Business English Practice File. 3rd ed./ John Rogers.-
Harlow: Financial Times, 2013.-96 p.

6. Kacesan A. K. Ans6una Kupunosna, KoutpumoBuu A. A. Acs AnekceeBHa, MenbryHosa A.
I Anacracus ['ennaapeBHa JlenoBas JIeKCHMKAa: WHTEHCHUBHBIA Kypc.. yudeb. mocolwue.
OnekTpoHHbIH pecypc. Sportlight on Business Vocabulary.- Upkyrck: M3a-so BI'YJIL, 2013.-
114 c.

7. Kacpsin A.K., Kocosa 10.b., MensrynoBa A.I'., PomanoBa A.B. Preparation and Practice in
Reading, Translation, Discussion and Summarizing.- Upkyrck: M3a-so BI'YJII, 2008.- 271 c.

8. Typyk N.®. A Course of Business English Learning. JlenoBoW aHIIUHCKHIA S3BIK
[DnekTpoHHBIN pecype] : yueOHo-meToanueckuii komruiekce / U.®. Typyk, B.B. Moposenko. —
DIIEKTPOH. TEKCTOBBIC JaHHbIe. — M. : EBpa3uiickuii OTKpbIThIN HHCTHTYT, 2010. — 152 ¢. —
978-5-374-00437-3. — Pexum gocryma: http://www.iprbookshop.ru/10581.html

8. Ilepeuenb pecypcoB HMH(OPMANHMOHHO-TEJEKOMMYHMKANUOHHON ceTtH «UHTepHeT»,
HeO00XO0AMMBIX /IJIsl 0CBOCHHS AUCHUILUIUHBI (MO1YJIs1), BK/JIOYas npogeccHoHATbHbIE 0a3bI
JAAHHBIX M1 MH(POPMALMOHHO-CIIPABOYHbIE CHCTEMbI

Jlnst OCBOGHHS JTUCIMIUIMHBI O0YyYaromeMycsi HEOOXOAWMBI CIEIYIOIIUEe PEecypChl
UH(POPMALIMOHHO-TEIEKOMMYHUKAIIMOHHON ceTn « M HTepHeT»:
— Caiir baiikanbCKoro rocyJapcTBEHHOTO YHUBEPCHUTETA, aapec aoctyma: http://bgu.ru/, moctym
KPYIJIOCYTOYHBIM HEOrpaHUYEHHBIN U3 T000# Toukn VHTepHeT
— Grammar and Practice Tests, ampec mocryma: https://www.grammarbank.com. mgocTym
HEOrpaHUYEHHBIN
— Useful English, anpec noctyma: https://www.usefulenglish.ru. noctyn HeorpanudeHHbIN
— AynupoBaHue, azpec J0CTyma:
http://www.bbc.co.uk/worldservice/learningenglish/donthangup/. moctym HeorpaHUUEHHBIIH
— AynupoBanue, anapec goctyna: http://www.edufind.com/english/grammar/toc.cfm. nocryn
HEOTPaHWYEHHBIN
— AyaupoBanme, aapec  joctyma:  http://www.breakingnewsenglish.com.  noctyn
HEOIpaHWYEHHBIN
— AymupoBanue, aapec npocryna: http://www.film-english.com. noctyn HeorpannyeHHBIN
— AynupoBanue, aapec noctyma: http://www.rong-chang.com/. moctyn HeorpaHUYSHHBIHA
— OOyuaronmii MaTepuas Ui pa3BUTHS S3BIKOBBIX HaBBIKOB - ['paMMmaTHKa, ajpec JOCTyma:
http://www.perfect-english-grammar.com/grammar-exercises.html. gocTym HeorpaHHYCHHBIH
— OOyuaromuii MaTepuas Ui pa3BUTHS S3BIKOBBIX HAaBBIKOB - I'paMMmaTHKa, ajpec J0CTyma:
http://www.freeesl.net. qocTyn HeorpaHUYCHHBIH
— OwmnnaifH-pUJIOKEHUE OCHOBHOTO Y4eOHOro Kypca, aapec pgocrtyma: http://www.market-
leader.net. mocTym HeOrpaHUYEHHBII


http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10586.html.
http://www.iprbookshop.ru/10581.html
http://www.iprbookshop.ru/10581.html
http://www.iprbookshop.ru/10581.html
http://www.iprbookshop.ru/10581.html

— [Tucbemo - Ohio University CALL lab, aapec JOCTyIa:
http://www.ohiou.edu/esl/project/index.html. nocTyn HeorpaHnueHHBIN

— ITucemo - Writing Help, aznpec JI0CTyMa:
http://www.ruthvilmi.net/hut/LangHelp/Writing/index.html. mocTyn HeorpaHu4YeHHBIN

— DrnekTponHO-OMbMMoTeyHas cucrema [PRbooks, anpec gocryma: https://www.iprbookshop.ru.
JOCTYI HEOTPAaHHYCHHBIH

— ONEeKTPOHHBIN CJIOBapb English-English Dictionary, azapec JocTyna:
http://www.dictionary.com/. 10CTyn1 HEOTpaHUYCHHBIN

— DOmnektponsblii cnoBaph On-line Dictionaries, agpec moctyma: http://www.onelook.com/.
JOCTYI HEOTPAaHHYCHHBIH

9. MeTonnyeckue yKazaHusi VISl 00y4a0IMXCsl 10 OCBOEHUIO TUCHMILIUHBI (MOIYJIs1)

W3yyarh AMCUMILTUHY PEKOMEHIYETCS B COOTBETCTBUU C TOM MOCIEAOBATEIbHOCTHIO,
KoTOpas o0Oo3HaueHa B €€ CoJepKaHWW. /{1 yCIemHOro OCBOCHHMS Kypca OOydarommecs
JOJIKHBI UMETh 3HAHUSI HHOCTPAHHOTO (QHTJIMHCKOTO) SI3bIKa HAa CPEIHEM YPOBHE.

3ajaHne Ha MPAKTUYECKOE (CEMHHAPCKOE) 3aHATHE COOOIIAeTCs 00ydYaroIIMMCs JI0 €ro
npoBeneHus. Ha cemuHape mpenogaBaTenb OpraHu3yeT OOCYXKICHHE STOW TeMBbI, BhICTyHas B
Ka4yecTBE OpraHU3aTopa, KOHCYJIbTaHTA M HKCHEpTa Y4eOHO-TIO3HABATEIBHOW IESTEIbHOCTH
oOyuarorerocs.

W3yuenne qUCUUTUTMHBI (MOZYJIS) BKIFOYAET CAMOCTOSTEIBHYIO paboTy 00ydaromerocs.

B npomecce camocrositenbHON  paboThl  oOywaromipecs, MOMHMO OCHOBHOW H
JOTIOJTHUTENIPHON ~ JINTEpaTypbl, MOTYT  TIOJB30BaThCS  CIEAYIOIIMMH  METOAWYECKHMU

MaTepuallaMu:

. VMK 1o auctuurnimHe;

. WuTtepHer pecypchl 00pa3oBaTENbHOTO, OOIIEIKOHOMHYECKOTO, HH(OPMALOHHOTO
KOHTEHTA, B T.4. PEKOMEH/IOBaHHBIE TPENOAABATEIIEM;

. JlutepaTypoii Ha aHTJIMICKOM SI3BIKE JJISl JOMAITHETO YTE€HHUs 10 BBIOOPY MpenogaBaTens

N CTYACHTOB U B 3aBUCHUMOCTHU OT YPOBHS BJIAJICHUA AHTIINHACKUM SI3BIKOM.

CamocrosTenbHas paboTa sBISETCs HEOOXOJUMBIM aClIeKTOM 00yUeHHs] HHOCTPAHHOMY SI3bIKY U
MPEANOCHUIKON YCHENIHOTO OBJaAeHUs WM. JlaHHBIA BHUJ 00pa30BaTENbHOW JESITEIBHOCTH
JIOTIONTHSAET 0053aTeNbHYI0 ayAUTOPHYIO paboTy, MOCKOJIbKY HalpaBiIeH Ha OCMBICICHUE
MOJIyYUeHHOM MH(OpMAIMM U 3aKpEIIEHUE HaBBIKOB, MPUOOPETEHHBIX BO BpEMsl ayJUTOPHBIX
3aHATHI.

3aaHus Uig CaMOCTOSATENbHON padOThl BKIIIOYAIOT B C€0s CIIEIYIOIINE: TOUCK JOTIOTHUTEIbHON
UH(OPMALIMU B 3JIEKTPOHHBIX UCTOUYHUKAX; TOJMOTOBKA JIOKJIAZIOB HAa MPAKTHUECKUX 3aHATHUAX, K
Y4aCTUI0O B TEMAaTUYECKUX JMCKYCCHUSX, BBIIIOJIHEHWE TBOPYECKUX 3aJaHHM; BBINOJIHEHHE
JIOTIOJTHUTEIIBHBIX JIEKCUKO-TPaMMaTUYEeCKUX YIpaKHEHHU; paboTa ¢ TECTaMU U BOIIPOCAMU IS
CaMOIIpOBEpKH; padboTa ¢ 00yJarolIMMH KOMITBIOTEPHBIMU ITPOrpaMMaMH.

Pe3ynbTaThl caMOCTOATENBHON PabOThl KOHTPOIUPYIOTCS IpenojaBaTesieM U YUYUTHIBAIOTCS pU
TeKyIIeW aTTecTalMu cTyAeHTa. Ilpu 3TOM MpOBOIATCSA: TECTHUPOBAHUE, SKCIPECC-OMPOC Ha
NPAaKTUYECKUX 3aHATHUAX, 3aCITyIIMBaHUE JJOKJIAI0B, IPOBEPKA MUCbMEHHBIX Pa0OT H T. 1.
[TonroroBka JOKJaja M BBICTYIUICHHE HAa CTYACHUYECKON KOH(EpeHIUMH TakkKe BXOIAT B
CaMOCTOSITENIbHYI0O paboTy CTyJeHTa W CUMTAIOTCS HAay4YHO-HMCCIEI0BATENbCKOM pPaboTOM
(HUPC). Jannslii BUg 1€4T€IbHOCTH MOKET OLIEHUBATHCS OOHYCHBIMU OajiaMu.

3amaHus B paMKax caMOCTOSITEIbHON paboThI ClIEyeT BBIITOJIHATh CHCTEMATHYECKH.

Texymuid KOHTPOJIb OCYIIECTBISETCS PETYISIPHO TMOCPEICTBOM HEOONIBIINX IMPOBEPOUHBIX
paboT, 3KCHpecc-olpocOoB M JAMKTAHTOB NPUMEPHO OAMH pa3 B JBE HEAETH, a Takke
00s13aTeNbHBIX TPOMEKYTOUHBIX TECTOB TI0 OKOHUYAHUU KaXI0TO pa3iena/TeMBbl.

[To pe3ynpTaTam 00s13aTENIbHBIX TPOMEXYTOUYHBIX TECTOB MPOBOJIUTCS aTTECTAIlMs CTY/IEHTOB, a
€€ pe3ynbTaThl COOOIIAIOTCS B ICKAHAT.



Kaxxaplii TeCT yUUTBIBAE€TCS MPU MOJACUYETE KyMYJISITUBHON OLICHKHU.

Pe3ynbpTaThl paboThl IPOBEPSAIOTCS KOMILIEKCHO U OLIEHUBAIOTCS, UCXOAs U3 0aJliIoB, HAOPaHHBIX
CTYJEHTOM B TEUEHUE CEMECTPA.

B cymMapHy0 peHTHHIOBYIO OLIEHKY BKJIFOYAETCS:

1) pe3yJIbTaThl TEKYIIETO KOHTPOJIS (TECTHI),

2) OLIGHKAa  KauecTBa  CaMOCTOATENIbHOW  pabOThl  CTYyIEHTOB, T.€.  BBINOJIHEHUE
OINPECIEHHOr0 KOJIMYECTBA WHIAMBUAYAIbHBIX 3aJaHuil u3 pasgena «CamocTosiTeNnbHAs U
JIONIOJIHUTENbHAA paboTa» (KOJIMYECTBO M BUJ 3aJaHUM ompezensercs IMpernoaaBaresieM B
3aBHCHUMOCTH OT YPOBHS IpyHIbl U TpeOoBaHUN pabodel IporpaMMel),

3) pedepupoBaHue cTaTei, OTYET [0 TeMaM, BBIIIOJHEHHUE COBMECTHBIX 3aJaHUl (KEHCOB,
JINAJIOTOB-AUCKYCCUH U T.I1.).

HroroBasi orneHka 3HaHUN CTYJAEHTOB 3a Kakjoe mosyrogue ompenensercs no 100-0anpHOM
HIKaJIE.

TecThl TEKyIIEro KOHTPOJIS JOJDKHBI BBITOJIHATHCS CTPOrO COIVIACHO IUIaHY W B HA3HAYCHHYIO
nary. IlepenuceiBaTh TecT MO0 BBINOJHATH €0 TO3JIHEE 3ampemaercs (3a HCKIIOYSHHEM
Ipomycka Ho OOJe3HHM M C MPEJOCTaBIEHUEM CIIPaBKU OT Bpaua). JlMajJoru-mucKyccuu Io
TeMaM, KeHChl U peepupoBaHUEe CTaTel HACTOSTEIbHO PEKOMEHYETCS CJaBaTh IOCTENIEHHO IO
Mepe MPOXOXKACHUS TEM B YCTAaHOBJIEHHBIN MIPENoiaBaTeeM CPOK.

Ecnu ctyzneHT cnan Bce 3a/1aHus B Ha3HAYCHHbBIE NIPEII0IaBaTENIEM CPOKU B TEUEHUE CEMECTPa U
€ClIM NpenoJiaBaTesb YJIOBIETBOPEH €ro paboTol, CTyIEHT MOoJIydaeT 3adeT/3K3aMeH IIo
JUCLUIUIMHE aBTOMAaTUYeCKU. B MpOTUBHOM cilyyae CTYAEHT MpuUrjanaeTcs B KOHIE IOIyroaus
Ha YCTHBIN 3a4eT/3K3aMeH, Ha KOTOPOM OH JJOJDKEH OTUUTAThCs IO BCEM MPOMJICHHBIM TEMaM B
COOTBETCTBUU C TpeOOBaHMSIMM MporpamMmbl (IOKJIAJ, JUaloOr, KEHC) U BBIIOJHUTH
pedepupoBaHre HE3HAKOMOM cTaTby B TeueHHe 20 MUHYT.

3a 100aBOYHBIC BHIBI JESATEIBHOCTH, HE SBIAIONIMECS OO0SM3aTEIbHBIMH JJISi BBITIOJTHEHUS
nporpaMMbl, (HaydHble IOKJIaabl Ha KOH(EpEeHLUH, ydyacTHe B OJMMIIMAJAaX U KOHKYpCax
J000r0 ypOBHS) CTYJIEHT MOXKET MOJYyYUTh MpeMuanbHble Oambl («OoHych»). IlpeMuanbHbie
0a/ulbl HE MOTYT HA4MCIAThCS CBEPX YCTAHOBJIIEHHOW 3a TEKyIlylo paboTy B ceMecTpe
MakcuMaibHOU cyMMbl 6aisioB (100).

Pacuer 06amioB 3a Kaxk[oe 3alaHUE TEKYLIEro KOHTPOJs MOAPOOHO MpHuBeneH B (oHJe
OLICHOYHBIX CPEJICTB MO JAHHOW TUCIUIINHE.

10. Ilepeyens HH(POPMALIMOHHBIX TEXHOJIOT M, HCIIOJIb3YEMbIX IIPH OCYIIECTBJICHHHA
00pa3oBaTeILHOIO NMPoIecca Mo TUCHUILIUHE (MO1YJ/II0), BKJIIOYAs NepeYyeHb
NMPOrpaMMHOI0 ol0ecrneyeHnst

B y4uebHOM mporiecce UCTIONb3yeTcs CleayroIIee MporpaMMHOe 00eCTICUeHHE:
— MS Office,

11. Onucanne MaTepuaAJIbHO-TEXHNYECKOM 0a3bl, HE00X0AMMOM VIl OCYLLIeCTBJICHUSA
00pa30BaTeJbLHOI0 NMPoLecca Mo AMCHUIINHE (MOYJII0):

B ydeGHOM mpoliecce UCTONb3yeTcs ciaeaytomiee 000pyI0BaHHeE:
— [TomenieHus AJis1 cCaMOCTOSTEILHON pabOTHI, OCHAIIIEHHBIE KOMITBIOTEPHOU TEXHUKOMU C
BO3MOXKHOCTBIO TIOJIKITFOUeHHS K ceTH "MHTepHeT" n o0ecnieueHrneM J0CTyIa B AIEKTPOHHYIO
nH(pOpMaAIMOHHO-00Pa30BaTEIHHYIO CPEY BY3a,
— YueOHble ayTUTOPUU AT TIPOBEACHHUS: 3aHATHI JEKIIMOHHOTO THIIA, 3aHATUI CEMUHAPCKOTO
THUTIA, TPAKTUYECKHUX 3aHITHH, BHIMOJHEHUS KYPCOBBIX Pa0OT, TPYNIOBBIX U WHINBUTYATbHBIX
KOHCYJIbTAIINH, TEKYILIETO KOHTPOJIS M MPOMEXKYTOYHOM aTTecTalny, YKOMILJIEKTOBAHHbBIE
CIIEIUATTU3UPOBAHHON MEOEITbIO U TEXHUYECKUMHU CPEICTBaMU O0YyUCHHUS,
— MynpTUMEAMIHBIN KI1acc,
— KomnproTepHsliii kitacce



